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Abstract

The objectives of this study were to investigate products of Farmer Housewife
Groups, price per unit, and the management of marketing channel as well as the problems
and obstacles of the production and marketing. The population studied were 39 farmer
housewife groups which had their own business-oriented production in 8 districts, Data
collection was done by interviewing with group committee of 3-5 person with
recommended questionnaire. The data was analyzed by descriptive statistics and
presented by chart for marketing channel.

The results of this study showed that the farmer housewife groups, Chiang Mai
Province had done 135 products. These productions were categorized into 8 type
inciuding pickling, sugar preservation, frying, drying, beverage, paste consumption goods
and handicraft.



Every products had a label of farmer housewife groups but 50 percent informed
the production and expire date fo tell produced's day and expired' day. About 60 percent
got the food and drug standard from the Ministry of Public Health and 30 percent got
the standard from Northern Regional Agricnltural Extension Offices (RAEOQ).

Wholesale price of the farmer housewife group products was 20 - 30 percent
lower than market price. Cash was mostly used.

Hand- woven fabric and its products, preserved fruit with sugar had more
marketing channels than any other kind of products,

The problems and obstacles of the farmer housewife groups production were lack
of the revolving fund and no market outlet.

Sugpgestions from this study were that development of the products and market
provision should be done at the same time. Government sector could promote marketing
research of the farmer housewife groups productions to help solving current problems.
Furthermore products collection should be made in order to avoid product overlapping
and network among farmer housewife group should be established to exchange

mformation.



