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 This study of Analyzing Student Uniforms as a Tool for Communicating Image of 

Private Vocational Schools in Chiang Mai aims to study the uniform design and the 

communications for image in the vocational school in Chiang Mai province. The sample of this 

study is the student uniform of the 7 private vocational schools in Chiang Mai with the in-depth 

interview with the involving people in 6 groups. The research tools of this study are a table 

displaying the descriptive information of the uniform design and analyzing the image 

communication and the table consisted of opinions from involving people in the student uniform. 

 The results of the study are 

 1) The design of student uniform in all private vocational colleges in Chiang Mai was 

found that there was the additional decorative design to the uniform.  There were using lines, 

forms and silhouettes as the vertical lines in both male and female uniform. In the silhouettes are 

rectangular outside line, the upper line equal to the lower line which makes the form looks like 

the straight line. The uniform color scheme is divided into 2 categories, which are an analogous 

color and complementary color. The analogous color; or cool tone color, make the design of 
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student uniform looks comfortable and united.  But in the complementary color make energetic 

and lively. The fabric of student uniform in all vocational schools is made for the man-made fiber, 

which its property is staying in-shape, cool, soft and comfortable. 

 2) Most of student uniform in private vocational schools in Chiang Mai consisted of 

three aspects of the good design, which is the unity of design, economy of design and the single 

strong focal point. They use the unity of design in both male and female uniform, which create 

the unity of pattern and color as to create the same direction of communicating image. The 

economy of design is another aspect which is appropriate to their age, in which support an idea of 

saving and economical. Lastly most of the private vocational schools have a single strong vocal 

point and are different in each school, but some schools are not having this aspect.  

 3) It is found that all student’s uniform in all schools representing an image of its 

organization and reflecting the school’s identity. The uniform’s design has been created in 

supporting of the organizational policy, vision, and mission and as well represents its own image 

as followed; 1. The student’s uniform in the Chiang Mai Commercial College is presenting an 

image of delightful, energetic and appropriated to the age. 2. The student’s uniform of Srithana 

Commercial Technology School represents an image of politeness, neatness and calm. 3. The 

student’s uniform of Lanna Commercial College represents an image of mild and neatness. 4. The 

student’s uniform of Lanna Polytechnical College is presenting an image of neatness and 

discipline. 5. The student’s uniform of Thaivichitsilp Art School represents an image of 

delightful, fashionable and international. 6. The student’s uniform of Asia Technology School is 

presenting an image of neatness and formal. 7. The student’s uniform of Payap Technology and 

Business College represents an image of politeness and fashionable.  

 4) Most of student uniforms in the private vocational school are designed under the 

concept of the communication tools for public relations in creating a good image of the 

organization in the aspect of creating persuasion, creating expectation, creating value added, 

creating image and diverting pattern of thoughts.  


