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ABSTRACT

There are a total of 3 purposes, such as (1) To study the creative procedure of Northern
Dialect Songs (2) To have a understanding of organization and individual working in the
production work of producing Northern Dialect Songs (3) To have a clearer picture on the factor
that is affecting the popularity of Northern Dialect Songs, so this will be a Qualitative Research.

The result of the study is after the Jaran Manopetch Era (during year of 2002-2008),
the Northern Dialect Songs has progressed in both the local production and also as a national
production. For local production, the Northern Dialect Songs Artist there are 2 different types in
the trading line such as (1) dependent artists (2) Independent artists (Indy) that the company or
producer seek talents who can be able to be artist without character control, then they can choose
such songs for them to perform, with about 10 songs per album. It is also fixed mind in fast
speed of rhythm, lyric (fixed meaning and amount) and comedy song (fixed amount), so they
don’t have any complicated process, without marketing plan because of they are targeting local
well-known. The estimated time for producing an album ranged from about 2 weeks to 1 month.
The creation structure of Northern Dialect Songs has divided into 4 different types such as (1)
Northern Dialect Songs (2) Comedy Dialect Song (3) Country Dialect Song (4) String Combo
Dialect Song, so the local Northern Dialect Song society is focusing purely on entertainment
only.

The Northern Dialect Songs processing by nation production, such artist belongs to
Entertainment Company, it has agreement to commit and specify as benefit between artist and
company clearly. Director and producer are seekers who look for artist, also to specify character

or adjust individuality in order to be in line with the marketing target. There are 3 creations of



such structures, namely Song for Life’s Folk Song, Lanna Country Dialect Song, Dialect Song for
Life. The creation of an album can be as fast as 2 month to as long as 2 years that depends on the
hastiness for the launching of the album which considers by fame of the artist, consideration
procedure, brainstorming with creation structure of Folk Song that link to marketing plan, so will
produce only 2 songs for the purpose of testing the market responses of the popularity that can be
achieved. When the results are firmed, the balance of the 10 songs will then be launched and
complete. In addition, they like to seek for such person who supports the artist namely ‘sponsor’
in order to patronize production cost or taking artist’s work.

For those organization or individual who relates to Creative Procedure of Northern
Dialect Songs, consists with enterprise or capitalist, producer, composer and Northern Dialect
Song Artists.

By local, there are 6 factors that will affect the Popularity of Northern Dialect Songs;
they are (1) Economy Factors (2) Social Factors (3) Lyric Factors (4) Opportunity and Chances
of Planning (5) Media Influence Factors and (6) Management of Media Factors.

And by national, there are 5 factors that will affect the Popularity of Northern Dialect
Songs; they are (1) Social Factors (2) Media Influence Factors (3) Management of Media Factors

(4) Lyric Factors and (5) Opportunity and Chances of Planning.



