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ABSTRACT

The objective of this independent research is to investigate the media exposure,
expectation and satisfaction towards news information among the elderly living in the area of
Chiang Mai Municipality. It also aims to explore the relationship between demographics of the
elderly living in the Chiang Mai Municipality region and their expectation and satisfaction
towards the news received from mass media. Lastly the purpose of this research is to study the
relationship between the expectation towards news from mass media and the satisfaction in news
received from mass media among the elderly residing in the area of Chiang Mai Municipality.

The research type is survey research and the samples are both male and female elder
people living in the area of Chiang Mai Municipality. The sample size was 400 people who were
acquired through accidental sampling technique and purposive sampling methods. All data were
collected from the use of open-answered questionnaires and analyzed by the Descriptive Statistics
which are percentage, frequency, average and standard deviation as well as the Inference
Statistics for hypothesis testing which are t-test, one-way ANOVA and Pearson’s Product
Moment Correlation Coefficients.

The research outcome shows that the elder people in the sample group are mostly female
and the ages of most samples are between 60 and 69 years old. Most of them have a widow status.
In the past lifestyle of the sample group was generally living with their spouse. The highest

educational level among most of the samples is primary school and most of them are at present



unemployed. The main reason is that they are too old to work. Most samples earn an average
income of lower than 5000 baht per month.

From the mass media exposure, television was chosen by all 400 samples in order to
reach current news. Newspaper came the second and the third was radio. Most of the elderly
preferred to watch politics news on television but read or listened to criminal reports from
newspaper or radio.

The research result also clarified the expectation and satisfaction of the elderly samples
in the news they received from mass media. The level of their expectation and satisfaction was
medium.

According to the hypothesis concerning the relationship between the samples’
demographics and their expectation in the news from mass media, it was found that education was
the only factor which effected the samples’ expectations towards the news.

When testing another hypothesis to find out the relationship between the samples’
demographics and their satisfaction in the news from mass media, the outcome presented
demographics had no correlation with the samples’ satisfaction towards the news.

The last hypothesis was to examine the relationship between the expectation and the
satisfaction towards the news exposure among the samples. It could be concluded that the
samples’ expectation correlated with the satisfaction towards the news they received from mass

media.



