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ABSTRACT

The purposes of this study were (1) to study the predictive power of perceived
leadership power strategies to job satisfaction of reservation and airline ticketing officers in
Chiang Mai. (2) to study the predictive power of personality to job satisfaction of reservation and
airline ticketing officers in Chiang Mai. (3) to comparatively study the difference of perceived
leadership power strategies, personality between low and high job satisfaction of reservation and
airline ticketing officers in Chiang Mai.

The survey research design was used. The samples were 183 the reservation and
airline ticketing officers in Chiang Mai province. The research instruments consisted of 4 scales:
(1) demographic data scale, (2) perceived leadership power strategies scale, (3) MPI test, (4) job
satisfaction scale. The multiple regressions and the t-test were employed to analyze the data by

using SPSS for Window. The major findings were as follows:



1. The perceived leadership power strategies significantly predicting job satisfaction
of the reservation and airline ticketing officers in Chiang Mai were as follows: (1) the perceived
expert power strategy (B = 391, t = 5.469, p < 0.01) and (2) The perceived reference power
strategy (B =.164, t = 2.302, p < 0.05). These predictive variables accounted for 22.3 % (Adj R’
= .223).

2. Personality significantly predicting job satisfaction of the reservation and airline
ticketing officers in Chiang Mai were as follows: (1) personality - extraversion scale (B =.384,1
= 4.645, p < 0.01) (2) personality - neuroticism scale (B =-274, t = -3.319, p < 0.01). The
predictive variables accounted for 10. 2 % (Adj R*=.102).

3. High job satisfaction of the reservation and airline ticketing officers in Chiang
Mai reported higher perceived (1) reward power strategy (t = -5.74, p < 0.01); (2) perceived
legitimate power strategy (t=-4.17, p <0.01); (3) perceived expert power strategy (t = -5.61, p <
0.01); and (4) perceived reference power strategy (t = -3.65, p < 0.01) than those low job
satisfaction of the reservation and airline ticketing officers in Chiang Mai.

4. High job satisfaction of the reservation and airline ticketing officers in Chiang
Mai reported higher personality - extraversion scale (t = -3.24, p < 0.01) than those low job

satisfaction of the reservation and airline ticketing officers in Chiang Mai.



