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Abstract

The objective of this study contained two items: (1) to examine the relationship among
personal ?mﬁle, attitude toward personal income tax payment via the Internet, subjective norm,
internet self-efficacy beliefs and intention to pay personal income tax via the Internet, and
(2) to examine the predictive power of personal profile, attitude toward personal income tax payment
via the Interet, subjective norm and internet self-efficacy beliefs on intention to pay personal income
tax via the Internet.

Purposive sampling was used to draw subjects from 402 personal income tax payers in the 1"
Chiang Mai Area Revenue Branch Office. The research instrament consisted of 5 questionnaires,
i.e.(1) personal profile, (2) attitude toward personal income tax payment via the Internet, (3) subjective
norm, (4) internet self-efficacy beliefs, and (5) intention topay personal income tax via the Internet.
Data analysis for testing the hypothesis was performed by using Pearson’s product moment correlation

coefficient and stepwise multiple regression.



The research resulits were as follows:

1. Personal factors included gender, age, education and career, and psychological factors
comprised attitude foward personal income tax payment via the Internet, subjective norm and interet
self-efficacy beliefs related to intention to pay persoﬁal income tax via the Internet { p <0.01),

2. Personal factors in gender and psychological factors included attitude toward personal
income tax payment via the Internet, and internet self-efficacy beliefs jointly predicted intention to pay

personal income tax via the Internet ( p < 0.01).



