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ABSTRACT

The objective of this study is to accurately examine the attributes of golf courses in
Chiang Mai chosen by Japanese tourists. The sample size of the study is 400 Japanese tourists
visiting the golf courses in Chiang Mai, while a set of questionnaires is used to collect
information. Descriptive statistics are presented through analysis of frequency distribution,
percentage distribution, arithmetic mean and standard deviation. The relationship between
dependent variables and independent variables are also presented by the analysis of cross
tabulation and chi-square statistics test. |

This study consists of 2 variables: (1) dependent variables which include sex, age, marital
status, occupation, and the average of income per year; (2) independent variables which include
price, physical conditions of the golf course, service staff, services and facilities, and promotion.

The conclusion of the outcome is that most of the sample group are male aging more than
51 years old, tourists give the first most important on reasonable price and service which has
influent on selecting the golf courses, the second is physical conditions of the golf course, the

third is service staff who has well trained and good manner, the forth is services and facilities



which have available bathrooms, clean toilets and the last is marketing promotion which
emphasizes on advertisement. Moreover, the study found that the recommendation from friends
and relations is the most influential media for tourists’ decision. The second influential media is
tour agents.

The results of this study reveal needs and wants of the Japanese tourists who visiting and
plg;aying golf m Chiang Mai nowadays and in ti1e future. It is hoped that the results of the study
will be beneficial for tourism marketers to plan for their marketing policy in accordance with the

needs of this Japanese tourist group.



