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ABSTRACT

The objective of this research was to examine the predictive power of attitude towards
entrepreneurship, social norm, and perceived self-efficacy on entrepreneurial intentions of Chiang
Mai University students. The correlational research design was used. The sample was 360 Chiang
Mai university senior students. The research instruments consisted of 5 questionnaires, i.e.,
attitude towards entrepreneurship, perceived self-efficacy, social norm, and entrepreneurial
intentions. The Pearson product-moment coefficient and the hierachical regression were
employed to analyze the data.

The research found that :

1. Attitude towards entrepreneurship was positively related to entrepreneurial
intentions (p <.01).

2. Social norm was positively related to entrepreneurial intention (p <.01).

3. Perceived self - efficacy was positively related to entrepreneurial intention
(p<.01).

4. Social norm and perceived self-efficacy jointly predicted entrepreneurial intention

of Chiang Mai University students.



