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ABSTRACT

The purpose of this independent study was to study the attitudes of entrepreneurs in the
Northern Region IndustriallEstate (Lumphun province) toward electronic commerce,

The population in this study was 48 entrepreneurs in the Northern Region Industrial
Estate (Lumphun proyince). The data was collected by using questionnaires which were divided
into 2 parts : the general data and the attitudes of entrelpreneurs toward electronic commerce. The
data was analyzed by the staﬁstical methods including percentage and arithmetic means.

The results of this study were as follow ;

1. The general data : Tt was revealed that 31.3% of companies in the Northern Region
Industrial Estate (Lumphun pfoviuce) were the electronic components assembly and production
industry. Overall, 41.7% of the goods were both distributed in and out of the country.

Approximate, 56.3% of companies were invested from foreign countries. Companies had



information technology infrastructures such as e-mail, internet, website, intranet, online server
computer, extranet and EDI were the percentages of 89.6%, 66.7%, 37.5%, 37.5%, 22.9%, 10.4%
and 8.3% respectively. Almost, 93.8% of companies conmected to internet network and
connection type using a public telephone system was 48.8%. About, 79.2% of companies
conducted business activities together with internet. Such activities were ordering goods and
services 50%, customers services 47.3% and marketing 39.4%. Overall, 29.2% of companies
allowed customers order online, with 100% using an e-mail. Just only, 10.4% of companies
accepted customer’s payment online, with 40% used electronic cash. 58.3% of companies
provided suppliers procure online, for example, identifying suppliers 71.4% and tracking progress
of goods ordered 42.8%.
2. The attitudes of entrepreneurs toward electronic commerce :

Cognitive component : It was revealed that the total knowledge and understanding
of entrepreneurs toward electronic commerce was 35.4% and graded ata low level.

Affective component : It was revealed that the total opinions of entrepreneurs
toward benefits, drivers and barriers of electronic commerce were rated at agreeing level,
important level and high level, respectively. The principle benefit was rcaching new markets and
customers. Driver was improvement range and quality of online services and major barrier was
lack of knowledge and understanding of electronic commerce.

Behavioral component : It was revealed that the total intention to use electronic
commerce to implement business were rated at high level for increasing the working cfficiency in
the company.

3. Barriers : It was revealed that the major barriers were lack of knowledge and

understanding of electronic commerce, shortage of expert personnel and electronic commerce

applications to business.





