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Abstract

This study is aimed to investigate 1) the current wildlife selling and consuming
at Tungkwian Market, Hang Chat district, Lampang province ; 2) the consumers demand
and value in purchasing wildlife; and 3) the obstacles and campaigning measures to reduce
wildlife selling and consuming. Samples in the study are 332 sellers and consumers of
wildlife at Tunkwian Market. The research is done by interviewing and using
questionaires written up by the author. The data gathered is anslysed by percentage,
average value, and standard deviation; and sumnarized by Network Analysis.

The analysis can be summarized as follow :

1) Current wildlife selling and consuming

Most of the sellers are 21-40 year-old females of the Primary Education
level, owning a house in Hang Chat district. They have sold wildlife for 1-3 years since
they can earn more than selling other merchandise. The wildlife sold are obtained from

either middlemen or hunters.



Most of the consumers are pick-up passers-by, mainly workers, from nearby
province.

Both general and endangered wildlife from Lampang and other provinces
obtained by shooting, hunting, trapping and poisoned baiting are sold at this market. Live
animals are transported in boxes or cartons with other consumer goods, and carcases are
frozen with other normal animal carcases.

The left-over live animals will be fed and kept by the sellers for later selling
or release into the wild close to the sellers’ places.

2) Consumers demand and value in purchasing wildlife

Consumers do believe that eating wild animals is good for their health and
think wild animals taste much nicer that live-stock. Some consumers, with their belief and
value, buy wild animals to raise in their house, release them back to the wild and to use
the remains as home decoration.

3) Obstacles and campaigning measures to reduce wildlife selling and
consuming

The main obstacles in reducing wildlife selling and consuming consist of
sellers income, authority implementation, Wildlife Conservation and Protection Law
knowledge, and sellers’ and consumers realization of wildlife conservation and protection.

Wildlife Conservation and Protection Law and other related laws should be
strictly enforced as campaigning measures to reduce consumers habit as well as to cut
down the trading cycle between hunters, middleman and sellers, and the selling between

the sellers and the consumers.



