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Abstract

The objective of this analysis of communication management components of knowledge
social network is to analyze attributes, concepts and tools for designing an effective media for
knowledgeable social networks. The method used in this study is a literature research by studying
related research documents, data collections by qualitative observations and a survey in order to
analyze all characteristics and propose a concept of designing a media for knowledgeable social
network for an education process and its sustainable development. All data received will be
analyzed by a comparison method.

The study reveals that most of social network users are teenagers and they join a social
network for their personal activities, which are communicating with their friends, following well-
known people/products/brands, entertainments such as playing online games, downloading songs,
publicizing their identity or even being addicted to themselves, more than for education reason.
Also, the enormous amounts of data in the internet make it becomes difficulty, confusing and
lacking in managements and quality screens. While, in the other hand, the internet can support a
democracy atmosphere that everyone have equal rights to give their opinions. They, together, can
create a community to present their identities, negotiate and express their opinions that are
different from the current main stream medias. As such, various kinds of learning/educations will

be created if an appropriate effective communication management, applied with the present



information technology, is developed for creating a social network for education and innovation
where users can support and exchange their opinions altogether. New communication tools can
also be used and the scattered members are organized into a community that aims to the same
direction — for creating a peaceful co-existenceand, eventually, becoming a stability and
sustainable social. In other words, the internet is not used only for the source of information.
Regarding the result of the study, the researcher would like to suggest that in order to
designing a knowledgeable social network media, some attributes regarding the communication
management are required as follows: 1.Performing activities of the same explicit objectives
2.Activities-appropriated Tools and the members’ behaviors that supporting each activity
coordination 3.Compromise/Adaptation of each identity that all members are accepted and agreed
to join 4.Continuous social network management for maintaining the firmed relationships.
Moreover, regarding attribute tools for knowledgeable social network communication
management that will be applied to use with the social media tools are as follows: 1.The Shared
activities’ objectives 2. The participation in creating and seeking for knowledge 3.The knowledge
organization 4.The knowledge analysis and filtering 5.The knowledge understanding where it is
prepared and practicable 6. The knowledge sharing and exchanging 7.The continuous learning in

new experiences.



