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ABSTRACT

To design print media advertising for OTOP products are intended to design a print ad
for OTOP products and used efficiently, and can be a model of the process media for each OTOP
products in the future. To understand the basics of the data on which to design print media, it can
be done by interviewing, media analysis and identify existing problems to use as the guidelines
for the design in the near future.

The study design for print media, OTOP products showed that although the products are
interesting, but the media presentation is still lack of attractive design, so the study was designed
to show the uniqueness of the product through the process of data analysis, design and
presentation by the concepts of Semiotics, Advertising, marketing communications and media

design. Business cards, flyers and posters will be used to present for the study.



