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ABSTRACT

Designing Campaign Media for Not-smoking Using Ambient Advertising Concept; in
addition, the goal of this no smoking warning campagn medium was to study the design
procedure of the atmospheric advertisement and to make asessment on the effectiveness of the
created no smoking warning campagn media for an aim of studying the Chiang Mai University
students’ attitude on the created no smoking warning campagn media.

The category of theis research was considered to be a qualitative and quantitative
research; and there were two kinds of data collection tools which were the questionnaires and the
focus group discussion. The population sample was consisted of 30 Chiang Mai University
students, both males and females, who were cicarette smokers and non-cicarette smokers. In
short, the purposive sampling was the kind of sampling methodology for this research.

Subsequently, the analysis of the collected data had been summarized in term of theory
and ideology for a goal of seven rough-draft media designs. Then, the seven rough-draft media
designs were introduced to the sample population and the experts for the objective of asking for
recommendations and the final selction of the three rough-draft media designs, reorganized owing
to the satisfaction levels from the most to the least in three orders respectively, for example, 1)
Title: “The more you smoke, the more constant worry you will get.”, 2) Title: “It was very
difficult indeed to quit smoking, but you can do”, 3) Title: “The perfume you will get after quiting

smoking according to the recommendation on the adjustment.” After the assessment, the three



rough-draft media designs would be produced and evaluated in the Chiang Mai University
exhibition for the appraisal of efficiency. The evaluation would be done through the usage of 20
Chiangmai University students who came to see the exhibition. Finally, the results would be
presented in the study conclusion.

According to the research, it was found that the no smoking warning campagn media
through the usage of ambient advertising concept was appropraite to the campaign medium,
whereby, the target group would be able to understand the objective of the presentation and could
recognize the danger of cigarette smoking. However, it was unable to change the smoking
behavior immediately and suddenly; but it could change the perspective of recognition better than
other kinds of genral mass media. With the new way of thinking, it could inspire people to get
involvement and wanted to be participated in the campaign. It was a mouth to mouth advertising
technique which revealed that the creative campaign media could create perception and
recognition amongst the target group. In summary, the level of satisfaction on the designing

campaign media for not-smoking using ambient advertising concept was very pleased.



