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ABSTRACT

The independent study on “Analysis of Consumer Perception on Television
Commercials” had 3 objectives which are; 1) to study the perception of consumer towards
Television Commercials; 2) to analyze an image making process; and 3) to understand the
perception of consumer towards Television Commercials via content study, webboard data survey
collecting. Research participants are 50 users of Blythe Thailand website. Research tool is
questionnaire. All data was analyzed under theories of Perception, Semiotics, Mythology and
consuming behavior.

The results are divided into 3 parts. First, Blythe TVC analysis, it was an emotional type.
In TVC, plot and situation used signs about representative consumer’s lifestyle, activities to
create image psychological engagement. Second, internet is the most influenced media. There is
advertising, information, Blythe trade on internet and it is the best way to reach the target group.
And third, consumer’s opinion on influence of Blythe TVC, it said that TVC was influenced and

important tool because it was informative, persuasive and urgent consumer to buy product.



