A A Yy v a a o ) A vg ¥ & 7 w
FOLIDINIIAHUAINUVVD I ﬂ’]i')[ﬂfl”lgﬂﬂi]ﬂﬂllag‘Wf]@ﬂiiﬂmﬂﬂlﬂlﬁ]ﬁnﬂqmﬁuwuﬂﬁﬂ:

AR -
nIANYIWWwW.moderndog.biz tag
www.buachompoo.com

= a A A A
HIvey W I ASIT Y
USyan Aatmaasumitinga (Fofalzuazmsooniuudo)

td' = Y % a
aaznssumsnlsnmsaunnuuudase
4

-4 v J o o
TONAITANT19158 AT. DITDINT AAYIYINY ‘]Jjg‘ﬁ’luﬂﬁillﬂ']i

o113 d4ienTe s pgLaG AITUMS

UNAALD

v v a o AN S =< A A A = = o
mMsfuaudaTeasatidaglszasalumsdnyunwe Ao 1) wWedAnuneilidoay
s 9 a a d 7 o A = g s o
aungiuiasdlumanenyleduundy 2) edAniniulasdunuady aunsoneuaues
v 3 Y A ' o Y A A = = 9y
anwianvosmauguanldnield  uazimihinednls 3) enlFeuideunynnlums
A v o J 1 a < 4 @
wouTesnnuduiusvosau luguruszrneguaulnavazyurudiu ladunuadu Tagen
< s o < = < S A .
Aulsdnihwndunsaidny29v leads 1.www.moderndog.biz2. www.buachompoo.com
= ya s 9 dy A ] J [ = =3 @
FalEIsmanuveyannionnunnyluivuesa lasordens/soumeuanyuzvoauyy
1 o a <] o @ 1A A A 1 @ 1
seriguruludianing vazguaudiu leduuaduiinnumion nSeuanaranueega’ls
) a A I~ I @ = ~ o dy A
Tasmsthnseuuuina luFesvesnnuilugusuuutudalssumey  tagmsiutiaanun
1< J a o ) a { @ 4 1Y a A @
nuluduuesaANTIZH IaomMIuUIAANEINVITOIV0ININALNY HUINANYINY
[ a a a [ a Iq 9 A xR o w A
FAUSIIUMIVT 1Aty wazmAadgyzImenlszgnals  iwenmdailaveuazaurgn
Y a a d J Y = ~ Y A ' ] J o
pivsalumanadiuleduiundy vezSeuioumihnszninedin leduunadunagauan
a & I o L4 1 o 1 o’/’ s
Und 1181998 msdunmuainguuuaduswlumsanyinsaiiaae
£ = 1 a d? 3 4 o [ Y '
FanmsanwuN 1. manaduvesdu lvauuady iuranisninmsaiangy
o a A £ a A 1 qﬂjl < Y @ 1 tg 2 o
TAUTITUVIAAYY IR ULAAUTUNI AT IIAUTI TURWIZVOIUAASAUAIUNT FITY

I A @ Y [ ¢ A 1 A d? A @
WUIMUUAUNTES 1NOAaNHALNDANNLANANIINAUDUUUN Wwomseneuny



~ 1 A [~ a 2 o Y a 1 A
ﬂ')'liJ’s’f'liJ'l'ifmQﬂﬂ1il‘ﬂﬁ)ﬂ3J'lcluQWULWQQWN?]'JW?JHJHTJ'D'WHWHElll ﬂﬂﬂWinﬂﬂﬂﬁ]ﬁJﬂu‘Wlﬂu%Niu
I 1% 1 M) A J Ao

WA L‘}Juaﬂymzmmﬂqmwuﬁﬂm"lﬂé} !La$°|/‘|EﬂEﬂﬂJ‘WDZﬁ%NﬂWﬁ3')3Jﬂtj3J"U@QﬂlJ‘VI3Jﬂﬂ‘Hﬂ!Z

A A A o =RyYyya o & A < s 39 Y <
mm%u%ﬂummamu i]Qvlﬂ!ﬂﬂﬂ1§ﬁﬂﬂﬂ3ﬂlu@nlﬁinu‘ﬂG]N 9 uaxn‘u”lcm ﬂhlﬂﬂﬁﬁllﬂu
g A 2 doq9a o £ 2L ad a v o 2o 2
WuﬂﬁuﬂﬂﬂWiﬁLﬂﬂﬂWﬁiﬁNﬁﬂﬂlu G]Nﬂlﬂuhl'l]ﬁnJiJﬁUﬂﬂl@\‘]ﬁ\?ﬂuﬁluiaﬂﬂﬁ]%q‘]Ju‘VIWUN'IWQWW

~ dgl <] 4 @ [ Y 1 @

mﬂTuTaaum"uu Z.L'J‘]Jhl“]fﬁLlwuﬂﬁﬂﬁ'm'ﬁﬂﬁ@ﬂﬁu'ENﬂ'ﬂﬂJLﬂu“IjiJiJ“]qulﬂ@ElNﬁlfﬂL%u WIS
< o @ Aa A Yy 9 dgl Y 49’ A ] & A 1 aAA
Lﬂuﬂ"liiﬂ!’iﬂ')@ﬂl‘ﬁiiiﬂgﬂ%ﬂﬂﬁﬁﬂuvlﬂﬁﬁ'l\‘]‘"‘hliﬂﬁ?llubﬂ']ﬂﬁluwuﬂllﬂﬂﬁuﬂ WaNquAUNTU

Y Y v v KR A I AN 1 o = T3 o
%eu'lmmmsamaﬂummmﬂuﬂgmwuwmwuﬁiﬁmmnu 3.ﬂ?ﬂﬂ']ﬁﬁﬂ‘k!"l“l/‘lU'JTL'J‘]JVI,W@!W‘IM

v a2 = Y=g 5 Y Y o1

ﬂﬁﬂilﬂﬂﬂﬂﬁgﬂﬂ‘ﬂﬂﬁ']‘)J"Iiﬂﬁ@‘Uﬁu@ﬂﬂ'J'liJgﬁﬂ‘Uﬂﬁﬂ"lil‘]JuG]ﬂJG]fullﬂ flﬂﬂi‘ﬂﬁx‘]ﬁﬁﬁ@ﬁ €] UB
< 4 1 A o Y A 9 o s 1 A ng} @ = 9
L'J’]J"l“b'ﬂLW‘IUﬂﬁ‘U nMvINaMenUesnlszneunig d VIW‘}JGluGIﬂJ“])'u TNfNi'JiJll‘]_]ﬂ\iﬂ1§ﬁlG]5
9 A 9 Y =R 1 1] [} a a A 9 o A
"’U’f]ﬂ'NiJ!W’E)ﬁﬁ'l\‘lﬂ'l'l?J?jﬁﬂﬂl’ﬂ\iﬂWi@Qi?ﬂﬂuﬁluﬂgﬂ%u HU TEUUTNIYD ﬂﬁﬂ']‘ﬂﬁlslﬁ’lllﬂu niIo

Yy o A o v & g Y3 = o
ﬂTﬁi%ﬂ@ﬂﬂ%LﬁﬂQﬂWﬁmTiW ‘Hﬁ'ﬂﬂ"liﬁW]ll“]ﬂ!ﬂ"l}Iﬁ Lﬂuﬂ"lillﬁﬂ\ihlﬁl,ﬂuﬂﬂﬂTﬁLﬁEJ‘L!LL‘U’LI

a I [ a
TJS'53JGlﬂG]ﬂJi’]x‘lﬂTJ”l?JL‘]JHGIﬂJGHu(luﬁQmJ‘]Jﬂ@



Independent Study Title  Analysis of Fan Club Website Factors and Behaviors : A
Case Study of www.moderndog.biz and
www.buachompoo.com

Author Ms. Vissanee Sricharoen

Degree Master of Arts (Media Arts and Design)

Independent Study Advisory Committee
Assoc. Dr. Attachak Sattayanurak  Chairperson
Lect. Thasnai Settaseri Member

ABSTRACT

The purpose of this research was 1. To study real factor and cause in
generating fan club website 2. To study whether fan club website can or can not fulfill
beingness of community and the way it functions 3. to compare functions which links
relation of community’s member between normal community and fan club website
community. The study used two sample websites which was www.moderndog.biz and
www.buachompoo.com and collected information from found message in webboard.
Also comparing sameness and differences of characteristic community between
normal community and fan club website by using community theory as a factor.
Moreover, analyzing the found message by applying concepts of representation,
concepts of consumerism and concepts of semiotics to find the real factor and cause in
generating fan club website and compare functions between the twos. The study was
included interviews of fan club members as well.

The results of this research are as following: 1. The generating of fan
club website was a result of creating artist’s culture. Each artist would build their own
unique culture as same as building their own identity to distinguish from others.
Combining with their abilities which renders in popular songs, resulting group of
people who admire their works become group of crazy fan club who try to gather alike
kind of people. Place such website become a gathering space as context of nowadays
society which increasingly turn to technology. 2. Fan club website can clearly respond
the need of community because it unites when gathering group of people who have the
same thought generating community which has the same culture. 3. The study found
that fan club website has factors that can fulfill community feeling, the structure of fan
club website which functions like factor in normal community. Also, usage of
message to build up beingness in community such as member system, central rule,



respected words or seniority. All of these reveal imitation of community nature in
normal society



