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ABSTRACT

The objective of this independent study was to study the perception and decision making
concerning cosmetic surgery of students in Chiang Mai Province. The study was qualitative
research. The data of the study was obtained by the administration of questionnaire and
structured interviews with sample of 8 students, males and females, in Chiang Mai, whose aged
18 — 25 years. The finding of this study revealed that the perception, which was classified into
two types were Self concept: Most of the respondents accepted their flawed appearances and
wanted to improve them. Information perception of cosmetic surgery: Most of the respondents
sought for detail of cosmetic surgery from people close to them or people in their families before
making decision to do the cosmetic surgery. The respondents ranked the person who performs the
cosmetic surgery as having the most influence in their decision making, then their parents,
relatives, friends were the next influential group of people. The respondents accepted the
improvement of their looks. They were satisfied with their bodies and appearances and they had

positive social perception.



