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ABSTRACT

This study examines the behavior and satisfaction of international tourists in choosing
accommodations in Chiang Mai Province. Five factors which is used in this study are price factor,
product factor, promotion factor, staff factor, and place and distribution factor. The sample size of
this study was 400 observations collected by questionnaires. The data collection was analyzed
with the secondary data using statistic which consists of Descriptive Statistics, frequency,
percentage, average, Likert Sclae.

The general information from the study has shown that most of the respondents are male
aging between 31 — 40 years old. Most of them are married and have own businesses. They also
hold bachelor’s degrees. The top three foreigners are from China, Japan, and England whose
average income is approximately 16,000USS$ per year and average expense per day in Chiang Mai
is 60USS$. Most of them were first time visitors and came with family for traveling.

In visitor’s opinion, the most important factor drawing their decision to select the
accommodation in Chiang Mai Province is staff factor followed by product factor, place and

distribution factor, promotion factor, and price factor respectively. For specific reason about each



factor, the results are shown as follow; for staff factor, the international tourists concerned about
responsive to the individual needs first. Then, they concerned about friendly and courtesy,
communication skill, and knowledge and skill for services of staff, respectively.

The results of the study on satisfaction shown that in staff factor, the visitors were most
satisfied with the friendly and courtesy of staff, followed by the communication skill and skill of

services, respectively.



