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ABSTRACT

This study aims to compare behavior choice of buying tablet versus notebook of Chiang
Mai University students. Questionnaires were distributed to 400 samples for data collection. Data
analysis was conducted by descriptive statistics, logit model, probit model, and extreme value.

The result of the study indicated that there were 88 Chiang Mai University students
(22%) who used tablet and 312 who used notebook (78%). 56.2 percent of them were male and
43.25 percent of them were female. 67.75 percent of them were 20-23 years old and 32.25 percent
of them were 24-28 years old. Most of them were single. 54.5 percent of the students had
bachelor’s degree while 45.5 percent of them had degrees higher than bachelor’s degree. Most of
them were students with average income per month not exceeding 15,000 Thai Baht. After the
analysis by probit model, logit model, and extreme value, extreme value was found to be the most
appropriate model for data analysis. Regarding the factors affecting the buyers behavior of the
students, it was discovered that influential factors on buyers behavior of Chiang Mai University
students were internet promotion, popularity of the products, age and income of the samples, and

convenience in choosing the product of the students.



