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ABSTRACT

This study has the objectives to 1) understand the Thai tourists’ behavior, 2) examine
the factors affecting tourism demand, and 3) assess the satisfaction of those visitors to Chiang
Kan District of Loei Province.

Primary information was collected by questionnaire interview from 400 samples,
identified by accidentally sampling method, of the Thai tourists visiting Khud Khu rapids and
Mekong riverside walking street in Chiang Kan District of Loei Province. Analysis was based on
the results of descriptive statistics and Likert’ rating scale.

The study on general information about the 400 sampled tourists found that the
majority of them could be described as being female, aged 21-30, single, living in the
northeastern region of Thailand, bachelor’s degree graduate or student, and having monthly
income not exceeding 10,000 baht.

On their behavior, most Thai tourists under study did not save money for travel
purpose, spent this trip for leisure purpose, arranged the trip themselves, traveled with friends,
and got travel information from friends and acquaintances. The majority of the sampled tourists

indicated they had never visited Chiang Kan before. They traveled to Chiang Kan by private cars,



spending time walking around the tourism attraction places, spending less than three days for the
present trip, holidaying during Saturday-Sunday, staying at homestays, and spending less than
1,000 baht for each trip. Their main expense was traveling cost. Their most favorite destination
was natural attraction spots especially the highly popular Phu Tok lookout.

The investigation on the marketing mix affecting tourism demand of the Thai visitors
to Chiang Kan in the present study revealed that most samples placed the primary importance on
the factor of price, followed by place, and service process, respectively. From the assessment of
tourists’ satisfaction, it was found that those visitors to Chiang Kan expressed their most
satisfaction with the following attribute of each marketing factor:-1) Place for the natural
attractiveness, 2) Price for the reasonable fee and charge, 3) Physical feature for the easily
accessible location 4) marketing promotion for travel information provided by government or
private agencies, or by word of mouth, 5) service process for the thoroughly service provision,

and 6) Personnel for the local hospitality.



