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ABSTRACT

This study has the objectives to understand the faction affecting the wvisits to
San Kampaeng hot spring as well as the behavior and satisfaction of Thai visitors to this tourist
attraction site. Information was compiled by questionnaire interview from 200 samples of
Thai visitors from Chiang Mai origin and another 200 samples from other provinces. Analysis was
based on the results of descriptive statistics and One - Way ANOVA decomposition technique to
test the difference among various independent variables in terms of effect on the decision to visit
San Kampaeng hot spring among Thai visitors.

In the Chiang Mai Origin sample group, the study findings revealed that the majority of
questionnaire respondents could be described as being single female, 33 year-old on the average,
private business employee or student, and having 15,001 — 30,000 baht monthly income.
The three primary factors contributive to the decision of Thai tourists from Chiang Mai to visit
San Kampaeng hot spring were, in order of importance, price for the cheap entrance fee at 20 baht
per person, product or attractions which includes the attractive hot spring and natural
surroundings, and promotion particularly the information publicized by the San Kampaeng

Agricultural Cooperative village, std. (caretaker of the hot spring).



The majority of samples in the case of residents of Chiang Mai indicated they had visited San
Kampaeng hot spring more than four times, generally visited the site on Saturday - Sunday,
traveled with family member, spent 2.01 — 3 hours enjoying the hot spring, spent on the average
264 baht per person per visit, and rated their satisfaction to be moderate.

The samples under study coming from provinces other than Chiang Mai mostly represent
person being married female, 33 year-old on the average, private business government agency
state enterprise employee and having 15,001 — 30,000 baht average monthly income. The three
most important factors making them visit San Kampaeng hot spring were product or attractions
which include the large size mineral water pond and the attractive hot spring, services for
the attributes of services and information provided by the staff, and price for the cheap entrance
fee only 20 baht per person.

The majority of those visitors coming from other provinces informed they visited
San Kampaeng hot spring for the first time, commonly came to this site on special holidays,
traveled with family member, spent 2.01 — 3 hours touring the hot spring, incurred 292 baht per
person per visit to this tourist attraction site, and rated their satisfaction as moderate.

The visitor from Chiang Mai province and those from other origins had the difference in
their opinion about the influential factors leading to their visits to San Kampaeng hot spring at
statistically significant level for the factors of product or attractions, price, and publicity.
Those from Chiang Mai province placed higher weight, compared to their counterparts, on these

factors.



