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ABSTRACT

The purposes of this study are to examine the behavior of Asia-Pacific consumers who use
the service of electronic news via email and their opinion regarding to the service and to examine the
factors affecting conswners’ choice of purchasing the service. Data in this research is obtained from
interviewing both Thai and foreign consumers in Asia-Pacific region. The sample is composed of 200
persons who decided to buy the service and 200 persons who decided not to buy the service. This
study employs descriptive statistics and the Logit model with maximum likelihood estimation (MLE)

The result of the group that purchased the service shows that 79% of them are male, 53% are
married, their average age is 29.85 years old, and 49% of them earned college degree. Approximately
55% of them work as a supervisor, 36.5% work in the field of financial and accounting. They work in
large firms with an average of 105 employees, the average of their annual salary is 492,120 Baht. And
30.29% of them use credit card in their daily expenses. Moreover, this group also has internet
~connection in their residence and online 36.71 hours per week. Only 17% of persons in this group

have subscribed news from other services. 72.5% of this group said that their finms were responsible



for the service fee, 62% of the fee payments are made with credit card. 72% satisfy the quality of the
service and 89% agree that the fee is reasonable.

The consumers opinion about e-news using shows that consumers focuses on well organized
website and simple domain name. Most consumers suggests that they purchased the service because
of the convenient payment and they will continue using this service in the future. The consumers
declined the service because the service is not necessary for them and most of these consumer are not
certain if they will purchase the service in the future.

The empirical results from Logit estimation indicated that consumers are more likely to
purchase the service if that person is male, age less than 35 years old, with education level at college
degree or higher and high income level, works in the company that pays for the service, spend long

time online, and have internet connection in their household, and agree that fee is appropriate.




