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ABSTRACT

This study has 3 objectives: first, to study the consumption of Moo Jum food; second, to
study factors affecting the consumption of Moojum food; last, to study satisfaction in the service
at Moo Jum restaurants in the Mueang district, Chiang Mai Province. Data was complied from
questionnaires given to customers of 5 Moo Jum restaurants in the Mueang district, Chiang Mai
Province. General information and the consumption people who consume of Moo Jum food is
analyzed using basic descriptive statistics, frequency and percentage. The importance of factors
that influence the marketing mix and satisfaction of service are analyzed by the Likert scales.
Personal factors which affect the consumption of Moo Jum food are analyzed by the Chi-square
test.

Results show that most of the questionnaire respondents are female, aged between 26 and
30 years old. Most are single and hold a bachelor’s degree in education, are employees of private
companies, and earn an average of 10,001-15,000 baht per month.

The result of the consumption of Moo Jum food found that most of the questionnaire
respondents have frequency of consumption of once a month. A person who always joins a Moo

Jum food is friend. The number of people to join in consuming Moo Jum food are 3-4 persons.



The reason for consuming Moo Jum food is the delicious taste. Eating Moo Jum food is normal
and not only for special occasions. The average cost of consumption is 101-150 baht at a time.

The result of personal factors which affect the consumption of Moo Jum food found that
age, education, and revenue have correlated with cost of consumption at the statistical
significance level of 0.05.

The factors that effect decision-making at the highest level with regard to the
consumption of Moo Jum food are cleanness, taste, and quality of food. These are product factors.
As point card and advertising effect decision-making at the lowest level. These are promotion
factors.

The result of satisfaction of Moo Jum restaurant found that taste is the most satisfactory.
That is a product factor. The other are cost of buffet price, a price factor and the location of the
Moo Jum restaurant, a location and physical evidence factor. The least satisfactory are promotion

discounts and card rewards points, respectively. These are promotion factors.



