A A Yy v a a v Y a
FOLIDINMIAUANUUUDA TS ‘Wf]ﬂﬂﬁii]"’ll’l’)\igﬂﬂ'laluﬂ'ﬁﬁlsb'ﬂﬁﬂ?ﬁ‘ﬁu’]ﬂWﬁwa'NulVlfJ

PAWNsY) Anduihves duneoiio 39ria

= 1

158311
Yy A 4
R, Wengns uaele
Sayan AT HFAAAT U UNA

d‘ = Y Y a2
aaznssuMsnsnmsauaNuuudase

5593 wgnEmuui Usgsunssums
IA.AT A 015 NITUMT

U ]
UNNAED

Y E4
v A

= A v = A = =® a Y Aq Y a 1
MIANEIATINN TNz an Ao (1) LtNBANEIDINGANTTUUDIGNAIN 1FUTNITA1
A = = v A ' Y A ' A = = = Y A
() riednyniladeninadons lruTmsaeuas (3) meAnyIdIANNNIND lavoIgnih
1HU3M130199 Va5 UIMIUATHAN Ine S1da@1sY) anduihiss suneiiies Tavda
= ]
a1y
v Aq Y = 3 v A P} v w ' ]
voyanlglumsAnyuiludoyailgugl Tasmslsuuuaeun1uannguaieg1sgnm
N 193NN V0I5 UIAITUATHA Ine Sidamsv) e duihves suneiiiss 9vda
] ) (] o 4 o [ 1 &
@oalvad Tunaiinsvessuins FrufounuaIius 2552 §1U9U 300 29819 FUaoNNN

Y aa

[ v A a 4 a 1 a

Tﬂﬂﬂ"lif]:lluﬂﬂ‘]_l\u’ﬂiy ﬂ"li'!LﬂiTgﬁ%ﬂyjﬁi%ﬁﬂﬁl%ﬂWiﬁmu1{114!?731!"09\1'1/‘!'5]@]ﬂﬁﬁuﬂlﬂﬂgﬂﬁ”ﬂu
Y a 1 (] a do v Aa 1 9y a = 9 2

mﬂ%mmﬁmm ﬁ’JuﬂTﬁﬁ]LﬂiTgﬂﬂ’ﬂﬁ]ﬂﬂﬂNa@]i’)ﬂ151%‘]!5ﬂ”lil!,ﬁ$ﬂ’NNWQWi’J(1§]GLGUIJW]§TJﬂ
AULUIAAUD Likert (Likert Scale)

Namiﬁﬂy1wuiwgﬂﬁ'1ﬁi%’u§mi@iw6']eumﬁmmiumwmﬂm NA(NHITY) F197
[ ] o A [ v A [ 13 a I3 9 a
’ﬁuﬂ’lﬂl@ﬂ DUNDINDI ﬂﬁﬁ?ﬂlﬂfﬂﬂiﬂﬂ ﬁﬁuiﬂmﬂlﬂulWﬁ“]ﬂﬂ ﬂﬂlﬂuﬁﬂﬁ]ﬁg 53.33 UADIUNN

1 a I 9 1 [} 1 A a I 9 o < =
memﬂmﬂuiaﬂaz 54.67 E]Qiuﬂf?ﬂ@?fgizﬂﬁl'l\‘] 26-35 1] ﬂﬂlﬂuﬁ'ﬁ]ﬂﬁg 37.00 AUTINITANHN



o Aa aa I Y = 1 1 v a o a I
zaullsyaneiaatiuiosas 48.67 Uszneuerdwaiulvapdunwinnuuisnensu aadlu

poay 29.22 U51e'lAmasas@ou 10,001 — 20,000 VN NEAUNYANTTUMT IFUTMITVO4
kY
f

1 { a a a [ { a &
adwugnai 1Fusmturn Yszmnndusnesunsnduniganailudosas 67.67 Tag

J Y a A a g a a A o a
aglszasdvesmsldusmaomsoaniiudosas 5633 usMsdude Usznniiasnaiiu
aa uaz1insnsan soeay 24.00 uaz 23.67 IneldusmsinedszamaudIdssemgnau

§onz25.67 ViMsouq Ysziandszmaudvarsisayllna Sevaz 1467 Tavlduimsiive

1A Y

o ' v Y ' Y A S 1 y
Hrszaauavaassyl Inaiesaz13.67 gnardiulngazinlduias 1-3 asededia Tu

Y

udumsUesNga %9921 12.01-13.00 1. TasgnAldusmsuiuiu 5-107

=2 o v Aa Y a 1 v Y AqY a a
WNaNITANEI ﬂﬂ%ﬁ]ﬂﬂﬂﬁﬂ@ﬂ'ﬁiﬂfﬂiﬂ'ﬁ@%ﬂﬂ VBDITUIAT W'U'J'IQﬂﬂ'l‘Vlgl,“]f‘]Jiﬂ1iNu

o @ 1

a a 4 Y [ Y a [ d 1 4 qu 1
dinuazusmsaude ldanudidgaeilatenwdundasua lundvoudou lu duaoula

[

@ Y Y ] 1 o o Aa o w Y A o o a 3 A [y
BUHEDU Lell'lcl,i]\ﬂfl ’(?f’Ju‘]Ji]i]EJ‘VIlJﬂ’J13Jﬁ1ﬂillqu]EJ‘Vl’Q(ﬂﬁ11’ii°]J‘1Jiﬂ'lﬂ/l\iﬁ’i]\i‘ﬂi%!,ﬂ% 1o ﬂi]i]EJ

e

nAUMsdUasUNITAa1A M3l InsansTremaedeny dmsuusnisous gnalld
o W 1 [ A A Jd A o v Aa
anudidyaeiladeaiuynains Aslilszaumsal Ianusriyluaw vaziladeni

H 1 H v Y

anudagtosNgavesusmiouq ae dadonamaniui/geamuiadimiie ianas
HaMIANYT szAUANNNaNe lavesgndf 1duTmsasqvessuIns wuusmsEu

a o J { 4 a o
dhngndianelaludundadusininiiga iiipeningnimannsaden 1¥nansaal 1a
1Y Y o [ a a 4‘ Y =X 9 a [ '3 d'
NANHAEATINUANNADINS  dMTVUTMIAUegnaiane lvludumandusiuniga
A A QBJ} 1 a A Y A =< Y A a3

iosnnion lvduaeu lugann  uimsdug  gamianuiaweladiunszuiumsnag,
9 o a A A a A a 09/' Vo v oA Y A =
gndotazuUsUTMIWNIAN  WeWvswnia 3 Uszinnudniladengnaiinnui

9 A = ] A @
Wﬂﬁl’ﬂuﬂﬂ‘ﬂ’q@ﬂﬂ TasamssIaviaodany



Independent Study Title Customers’ Behavior in Using Service of the Siam City
Bank Public Company Limited, Sanpakoi Branch,

Mueang District, Chiang Mai Province

Author Mr. Chanyut Dangjai

Degree Master of Economics

Independent Study Advisory Committee
Assoc. Prof. Watcharee Prugsiganont  Chairperson

Assoc. Prof. Dr. Venus Rauechai Member

ABSTRACT

The objectives of this study are: (1) to study customers’ behavior in utilizing banking
services of the Siam City Bank Public Company Limited, Sanpakoi Branch, Muang District,
Chiang Mai Province; (2) to study factors affecting the use of these services; and (3) to study
customers’ satisfaction in using these services.

Primary data were used this study, obtained from a sample of 300 bank customers who
used banking services of this branch during working hours in February 2009, using
questionnaires. Descriptive statistics and Likert scale were used in data analysis.

For the first objective, the results of the study showed that slightly more than half or
53.33% of the customers interviewed were male, 54.67 % were married, 37.00% were in the
age range of 26-35 years , 48.67% were bachelor degree holders, 29.22 % were employees of
private companies with average monthly income in the range of 10,001-20,000 Baht. On the
study of deposit services, savings account was the type of services used most among customers,
or 67.67 % of the sample. The main objective for using this service was to save. On the study of

credit services, ready cash and credit card were the types used most by the customers,



representing around 24 % of the sample for both services. The main objective for using was for
emergency. For other services, bill payment was found to be the most used service, or 14.7% of
the sample. The main objective for using this type of services was to pay for public utilities.
Most customers used these services one to three times per week, mostly on Monday between 12-
13 p.m. They had been customers of the bank for 5-10 years.

On the study of factors affecting the use of the bank’s services, it was found that for
deposit and credit services, factors relating to product of the services themselves, especially
service conditions and easy to understand process were most important factors, while least
important factors were found to be those related to marketing promotion. On the study of other
services, factors related to the bank’s personnel, especially staff’s skill and experiences were
found to be most important, while factors related to place and distribution channels, especially
location and number of branches available for services, were found to be least important.

On the study of customers’ satisfaction, the results of the study revealed that regarding to
deposit services, factors relating to product of services were most satisfied, as wide range of
product options were available. On credit services, the most satisfied were factors relating to
product services, as credit granting was simple and easy. With regard to other services, the most
satisfied were services were fast, properly handled, with extra advice given. Of all the bank’s
services available, the least satisfied factors were those related to market promotion, especially

lack of community /social projects.



