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ABSTRACT

The purposes of this study were to study factors influencing the customer’s choice of
second-hand motorcycles in Chiang Mai Municipality. The data was collected by questionnaires
from 500 people in Chiang Mai Municipality. The data obtained was analyzed by descriptive
statistics. This study also employed the logit model with Maximum Likelihood Estimates and
Marginal Effects Technique for the analysis.

The results of study by descriptive statistics revealed that almost of sample sizes who
used the second-hand motorcycles were men; a majority were more than 25 years old; education
level between diploma or higher; month revenue less than 10,000 baht; living of Chiang Mai
within muang district province; worked in Chiang Mai province; do not have children, no
monthly savings; almost all of sample sizes were single.

The empirical results of the study found that the factors which had a positive effect on
the used second-hand motorcycles with a statistical confidence at 99 percent was revenue of

sample sizes; savings of sample sizes; longevity of second-hand motorcycles and safety when



using second-hand motorcycles. The factors with the statistical confidence at the 95 percent level
were age of sample sizes; shop information and how to buy second-hand motorcycles.

Others factors with no statistical significance; quality of second-hand motorcycles; brand
of second-hand motorcycles; price of new motorcycles; price of second-hand motorcycles;

process of services; oil price; facility and office of sample sizes.



