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ABSTRACT

This study has two objectives: 1) to study consumer’s behavior in using car loans in
Mueang District, Chiang Mai Province; and 2) to study factors affecting the use of car loans
among these customers.

Primary data were used in this study. They were obtained, using questionnaires, from an
accidental sample of 300 customers who had obtained car loans from a commercial bank.
Statistical tools used in analyzing the data were descriptive statistics such as frequency and
percentage values, Chi-squares test and Likert Scale.

The results of the study showed that the majority of customers in the sample were
females, in the age range of 41-50 years, married, with bachelor’s degree of education, owners of
their business or employees of private firms, with monthly household income of 25,001-35,000
Baht.

On the first objective, the results of the study showed that the amount of loans borrowed
most were in the range of 300,001-400,000 Baht, with average interest rate of 4.6-5.0 % per year,
with 60 months of lending period, and monthly payment of not less than 6,000 Baht. Nearly all

customers did not have to pay for borrowing commission, and nearly all of them had to have



some types of collateral for securing loans. The most used payment channels were direct payment
at bank branches and through the 7-11 convenient stores. The majority of customers did pay back
their loans on time.

On the relationship between customer factors, both personal and behavioral, with the
amount borrowed, Chi squares tests were used. The results of the study showed that 10 out of 13
factors were found to be statistically related, at 0.05 level of significance,with loan sizes. These
were sex, age, marital status, level of education, average household income per month, interest
rate received, loan payment period, monthly installment, waiving of borrowing commission, and
channel of paying monthly payment.

On the study of influence of marketing mix factors on the use of car loans, the results of
the study revealed that factors relating to marketing process were found to be the most important.
Next important were factors relating to price. Factors relating to marketing promotion were

found to be the least important.



