d‘ A v 1’4 a o AA 1 9 Y a a
FOLIOIMIAUAINUUUDAITS “ﬂi]i]EJ‘VIllNﬁG]E]ﬂ’JHJGI’E'J\iﬂﬁsl,“]fﬂiﬂﬁﬁmﬂﬁﬂullﬂﬂ

4 = (% [ = 1
o5y Tudandaeds vy
= a =1 J a
R, UNANITAT WFTHIINIANY
USayan AT ANAAT UM IR

= vy v a
ﬂﬂ!%ﬂiillfnﬁ‘ﬂﬂﬁﬂﬂ1ﬂ1iﬂuﬂ31!!ﬂﬂﬂﬁ§$

[

p.A5.ARR¥a Jauina UsesmnIsums

[

Nﬁ.ﬂi.ul‘w ¥ DIYIUNITU NITNUNIT

UNAALD

[ 1

= A Ao 4 Y Aa 1 9y A a 4
msAnpFesilateniinaneglasduedus Inadems I5usmsmems i neuos
= @ v A 1 Ao S A = 9 @ ™ Jq ¥ Aa
oiFe deiareslul . Tiagilszasdednu Iassaiwazdnyuzn llvesdldusmade
a o =\ ] Aa o v A (= = Y] t:;d 1 4
mstulneuesiodes  a MemseuuNa saniadeslnidndladeniinadogleaen
9Jq Y A a 4 S 1 Aa o v A [} a 4
oI IFUTMIaem DY Ineuesiode a1 meman U@ ssniafesIvg aglingizv
v v o v Aa % 4 9Jq 9 Aa a o = 1
avuavvesilatenlinanednvazglasdvesdldusmamemstiunoesioie a o
P v a v Yo o Y YAq ¥ a A
euua Jandamealmi Tasldsmadisieateuyuaetnndnlsusmsaiensiiv
Tneuesioe A MIMANUIIUIA  drIaFealrd wou 120 %A

a

= T 99 Y A 1 (] a = = =
pamsanuInuNglFusmaau Inaitlungdanoiglszunar 21-31 3 InsAnm
@ a = =S a 1 @ Y = FY) I(; U &
sraulSayaasondwiliznougsnadiuduazaanelisielaludinin 18,000 v @l
o 4 a A o 1 o 1 ~ =1 Y a a
Jogiszaesamsaumaiomgizaudaziouien  uazinms 15uTnisvesdigmitu Iay
= o oA A 9 ' ol ' 2 ' v A
may 2 59 uazunnaei Tastialdasuaazasedaua 1,101 v vyl druiladeniing
1 4 9q Y a a 4 =1 J a o v A 1A
avgUasnvedlFusmaaemsiiuIneussiods o moImAgIUUILA 9B lna Ao
fadeaums Ivusmsvosaiemsty #91dun wnaueunTeosly  ANUNBIHEUDIT I
v Y
Mendiugo i ANUUNUIATEHINIUAY  ANMMIZAUVDITZEZIAIMIAUNT AW

@ a o o Jo
aoanslumsiauni Wuﬂ\‘11u@?]j@uiULLﬂ$Qﬂﬂiﬂ!@1uﬂﬂﬂ31Mﬁ$ﬂ?ﬂiﬂﬁ@ﬁiﬂﬂﬁ?ﬁ



A v v W v Aa 1w J Jq 9 a a 4
LiJﬂﬂWiﬁ]@@uﬂ‘iJGU’f)\Tﬂ‘ﬂfﬂfJ'V]?JINZWI?Jaﬂ‘]slﬂ!g’f)‘ﬂﬁ\‘]ﬂsl]@ﬂ@slc]fﬂﬁﬂ?ﬁﬁ']EJﬂ"Ii‘UullVIEJLL’E)ﬁ

a o [

= 1 =S 1 1 v AAaa a [ A
OIF & NM1MATIUUIUIA 3K ImTes v nunievenueninaszavilunaly Ae

Havedrunsldusmsvesmenmstunaziladodumsdadiviie druiladedusiauas

v 9

o ] =y [~ U @ ida a
hdsaumsduasumsneatiuiladenionsnaszautios



Independent Study Title Factors Affecting Consumer Demand for Thai Air Asia

Airlines in Chiang Mai Province

Author Miss Suthida Methitanpongwanit

Degree Master of Economics

Independent Study Advisory Committee
Lect. Dr. Kunchon Wattanakul Chairperson

Asst. Prof. Dr. Pairat Kanjanakaroom = Member

ABSTRACT

This study had the objectives to examine the structure and general characteristics of Thai
Air Asia flyers, identify factors influencing the demand for using Thai Air Asia service of these
flyers and discerns the priority ranking of factors influencing the nature of flyers’ demand. Its
scope was limited to Thai Air Asia flyers identified at Chiang Mai International Airport and the

information was collected by questionnaire survey from 120 samples of such flyers.

It was found that most of the Thai Air Asia flyers understudy could be characterized as
unmarried female, 21-31 years old, with bachelor’s degree education, self-employed and in trade
business, having monthly income no less than 18,000 baht, having private business and touring as
the purposes of air traveling, using airline service on the average two times per year or more
frequent, and spending more than 1,101 baht for each trip. The factors influencing the demand of
flyers who used Thai Air Asia services at Chiang Mai International Airport appeared to be the
service factors including the size of air craft, adequacy of flights per day, smoothness of taking

off and landing, suitability of flying time, safety in traveling, and cabin crew and facility



From the prioritization of factors affecting the nature of demand among Thai Air Asia
flyers who used Chiang Mai International Airport, it was shown that factors having moderate
effect were the service and sales of the airline and those having little effect were price and

promotion.





