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ABSTRACT

Currently, technology has played a role and changed the behavior of human consumption.
Upon entering the digital era, the media can be easily copied; thus creating an impact on business.
Business stores providing service in renting movies that have been affected by this event need to

maintain good relations with their customers and expand new business channels.

This Independent Study aims to propose an outline on the implementation of a central
system for the movie rental site. It is the website that shows the product and stock information
through its webpage. It is for providing convenience to members in search for a product for rent.
The website will send online query information to the Front Office system which the customer is a
member in order that the store can search for the product and deliver to the customer. The idea is
to maintain good relationship with customers (CRM: Customer Relationship Management) and

expand another distribution and business channels.

This Independetn Study will be conducted on the problems that exist in the organizations
that are mentioned above. The organization is center for the movie rental business with many
branches all over the country. Currently, the organization has made the promotion campaign and
customer reward system to maintain relationships with the current customers. Nevertheless, the
customers gradually and continuously the service use. It is necessary to find a new approach to

maintain the current customers and increase new customers.



Based on the implementation of online movie rental system, the system works according
to the design pattern. The Data Center, Online Movie Booking, POS (Point of Sale) and Back
Office systems have worked together very well. ISO 29110 is used to control the project, and the

requirement change is easily doable and manageable.



