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2.7.1. NIZVIUMIAUMTUTHIT IATIMS (Project Management Process )
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e  MIIAMUHUAULUMS ( Project Planning )
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> MFuImsaniiuau (Statement of Work )
o MmyauiumMsNHuIasims ( Project Plan Execution )
> manuwnumsiilasans ( Project Plan)

> myvamtuinaaiuganuivtiivesay ( Progress
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Status Record )
> mﬁﬁm’uﬁﬂmiﬂﬁgslgmf'?qﬁuﬁwuuazgﬂﬁﬁ ( Meeting
Record )
msdsziinInsanmsuazminduau( Project  Assessment  and
Control )
> msdniufinmanlaeunas Change Request )
msialasems ( Project Closure)

> MIReNIITAIUANNTTUIUNTHINY ( Software
Configuration )
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4 QsJI dyd o a A 9
0 Uszaanvostunouil ﬂamsmmuTﬂNmmmuwmmmn”h

o [} [ o { o’/’
Iddruedraiuszuy amdesimuanietonlui1dsey 1A luduasuvssnisnaumy

[ 1 1 [ J
paduamanuae q laaedl
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Analysis)
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> A1331A51¢HA21NARean 1T vesendunls (Software
requirements analysis)
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myoonuuuaniilaenisuuazeaziooavessesnuls( Software

Architectural and Detailed Design )
> enansmsoenuuusesias ( Software Design)
> ﬂ”lsaammumﬁauua:%umaumsma@u (Test Cases and
Test Procedures )
msadaresning ( Software Construction )
msﬂizﬂammzmimaauma%ﬂuﬁ( Software Integration and

Tests)
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o mydauousaiNiIT ( Product Delivery )
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