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ABSTRACT

This independent study aimed at studying about the satisfaction of customers in
Chiang Mai Province towards marketing mix factors of visit2em.com. The data were collected from
196 customers and were analyzed by applying the descriptive statistics, e.g., frequency, percentage and
mean.

The result of the study showed that most of the respondents were female business
owner with age between 26 to 35 years old. The highest education level is bachelor degree. Type of
the business mostly is the travel agency. They had been running their business for 1 to 3 years. The
capital was 500,001 to 1,000,000 Baht and the revenue was more than 5,000,000 Baht. They had 51 to
100 staffs and the number of visitors of company’s website was between 101 to 500 each day.

The result of the study on the satisfaction of Customers in Chiang Mai Province
towards marketing mix factors of visit2cm.com showed that the satisfaction was at highest level with
promotion, price and product. Their satisfaction was at high level with process, physical evidence,

place and people.



i)

For product, the study found that the sub-factors which the respondents were
satisfied with the most was server speed.

For price, the study found that the sub-factors which the respondents were satisfied
with the most was the comparison between reasonable price.

For place, the study found that the sub-factors which the respondents were satisfied
with the most was trust.

For promotion, the study found that the sub-factors which the respondents were
satisfied with the most was being found from search engines.

For people, the study found that the sub-factors which the respondents were satisfied
with the most was saleperson service.

For physical evidence, the study found that the sub-factors which the respondents
were satisfied with the most was current customer list.

For process, the study found that the sub-factors which the respondents were

satisfied with the most was accounting and documents.



