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ABSTRACT

The purpose of this independent study was to study Behavior of Women Towards
Using Thai Massage Services in Mueang Chiang Mai District. In this study, questionnaires were
used as a tool to collect data from customer. There are 384 samples using 6W’s and 1H Model to
study. All obtained data were analyzed by descriptive statistics, which were frequency,
percentage and mean.

The results showed that a majority of the customers were 30-39 years old, married,
worked as a company employee, the highest education were bachelor degree, average income
were between 10,001 — 15,000 baht/month, used to use a body massage services and Thai
massage services for relaxation and de-stressing, make a decision by themselves to use massage
services, average payment for service were between 151-200 baht/time, time for taking a massage
generally between 3.01-6.00 p.m., unidentified massage using frequency, use massage services on
the weekends, average duration of 1 to 2 hours, when they wanted to use a massage service
almost of them went to Thai massage shop. The most important factor when making a decision
were good quality massage from masseurs, and word of mouth and recommendation from friends.
When asked about their most recent massage, customers were satisfied at high level and would go
again for a next time and would persuade others to come to have Thai massage.

This study found that the highest average ranking of marketing mix influencing to
decision making of customers was Process Factor, Price Factor, Physical Evidence Factor,

People Factor, Product Factor, Place Factor and Promotion Factor.



The sub-factor that influence to women’s behavior in using Thai massage service
in Mueang District Chiang Mai Province at highest level in each factors were as follow. For
product factor, assurance in massage service, for price factor, distinguished price tag, for place,
the availability of VIP room for private service, for promotion, availability of sales promotion
example discount, buy 10 get 1 free, for people factor, masseurs pay attention and provide good
service, for process service, step of massaging are at high level standard, for physical evidence

factor, soft ambient music or relaxation song played during massage.



