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ABSTRACT

This independent study aimed at exploring business customer satisfaction towards
marketing mix of Sakol Ice Factory, Chiang Rai Province. Data collection was compiled from the
distribution of questionnaires to 185 business customers of Sakol Ice Factory, Chiang Rai
Province. The given data were then analyzed by applying descriptive statistics composing of
frequency, percentage, and mean.

Based upon the findings, most respondents were male and female, equally. Their ages
were between 31 — 40 years old. They were purchasing managers of limited companies. They
purchased ice approximately 20,001 — 30,000 baht per month. Their businesses were
minimarts/grocery stores, which had been opened for 6 — 10 years. They purchased ice from
Sakol Ice Factory every day. The type of ice they purchased was large tube ice. They purchased
more than 4 sacks of ice per day. The person who influenced their purchasing decision the most
were themselves. The main reason they purchased ice from Sakol Ice Factory was the purity and
cleanliness of ice. Most business customers did not purchase ice from other manufacturer other

than Sakol Ice Factory.



According to the study, the marketing mix factors which customers had high satisfaction
with were Product and Price, respectively. The marketing mix factors which customers had
medium satisfaction with were Promotion and Place, respectively. The sub-factors that they
ranked the highest satisfaction with for each marketing mix factors were as follow. In terms of
Product, it was clean and without contaminations and sediments. In terms of Price, it was the
comparable price to other manufacturers. In terms of Promotion, it was the supplementary ice for

customers during summer. In terms of Place, it was the quick service for customers.



