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ABSTRACT

The objective of this independent study was to analyze the demand of using Department
99 Limited Partnership’s packing service of the entrepreneurs in Bann Tawai handicraft
center.The Concept of Demand and Marketing Mix strategy had been used as the conceptual
framework for this analysis.

The data was gathered from questionnaires distributed to 200 entrepreneurs operated in
Bann Tawai handicraft center. The collected data was then statistically analyzed by using
frequency, percentage, and mean.

According to the study, the results showed that the demand of entrepreneurs who
operated in Bann Tawai Handicraft center for using Department 99 limited Partnership’s packing
service was averagely ranked as low. Moreover, the respondents were uncertain to use any types
of packing serviced by Department 99 limited partnership.

It was found from this study that the paper wrap with paper box was the highest rate
selected by the entrepreneurs proceeded in Bann Tawai handicraft center. The next rank of
packing categories chosen by the respondents was crepe paper wrap, and bubble wrap with paper
box. The Lowest rank of packing type rated by the entrepreneurs operated in Bann Tawai
handicraft center was wooden crate packing.

The majority of the respondents highly required to use Department 99 limited

partnership’s packing service for ceramic and glassware products. Bubble wrap with paper box



was the most favorite packaging for those ceramic and glassware products which normally
distributed to several countries in Asia.

The study of marketing mix strategy revealed that the marketing mix factors importantly
affected the use of packing service. The highest importance factor rated by the entrepreneurs
worked in Bann Tawai handicraft center was Place. The factors of Product (Service) and Price
were ranked as the high importance marketing mix factors. The lowest importance was

Promotion.



