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ABSTRACT

The purpose of this independent study was to study marketing mix affecting
consumers in Mueang Chiang Mai District towards purchasing tablet computers.

In this study, questionnaire was used as a tool to collect data from customers who
buy tablet computers. There are 300 samples. All obtained data were analyzed by descriptive
statistics, which were frequency, percentage and mean.

The findings revealed that the majority of respondents were female, aged between
26-30 years old. Most of them graduated with a bachelor's degree and were employees who
earned between 20,000-30,000 baht per month. The respondents mostly used Apple brand and
spent between 15,000-20,000 baht. They bought tablet computer from computer stores or
smartphone stores in shopping mall. The main reasons of buying were entertaining usefulness,
social network following and improve efficiency of common office activities. They searched
information of tablets computer from internet and made a decision to buy tablet computer by
themselves.

The results showed that marketing mix factors effect to consumer’s decision at the
highest level was product factor and high level rankings of factors were place factor, price factor,

and promotion factor.


http://library.cmu.ac.th/digital_collection/etheses/detail.php?id=15378&word=ปัจจัยส่วนประสมการตลาด

The top ten elements of all marketing mix factor were good after-sales service,
warrantee of tablet computer, product designing, well known tablet computer brand, long life
battery, size of tablet computer, tablet computer screen resolution, size of Read-Only Memory

(ROM), quality of Wi-Fi network signal and capacity size of Central Processing Unit (CPU)



