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ABSTRACT

This independent study were expectation of car users towards Car Care service
in Khet Bang Khun Thaian, Bangkok. Sample group of this study was specified to 400 car users
in the mentioned area, selected by the convenient sampling method. With the quota sample basis,
those samplings were divided into 4 samplings sizes in according to car classifications: small,
midsize, large and luxury and 100 samplings were found each. Collected data were evaluated by
the descriptive statistics: frequency, percentage and means and below were shown the findings in
summary.

The studying results presented that most respondents were male, aged between 25-
35 years old, single, holding Bachelor’s degree, working as employee of private company, and
earning average monthly income at over than 30,000 baht. For both male and female
respondents, they mostly took car wash and/or vacuum services from the shop where offered only
car care services and spent100-200 baht in each time.

The results of the study on the customer expectation towards marking mix factors
of car care centers in Khet Bang Khun Thian, Bangkok showed that all factors got high level of
expectation. Hereafter were respectively shown sub-factors that those respondents paid the

highest expectation on. In people factor, the highest expectation was on the honesty of staff. In



process factor, the highest expectation was on the queue system. In price factor, the highest
expectation was on the reasonable price to service quality. In physical evidence factor, the highest
expectation was on the cleanliness of service area and its toilets. In place factor, the highest
expectation was on the location where located nearby community and was convenient to access.
In product factor, the highest expectation was on to clean care thoroughly. In promotion factor,

the highest expectation was on the discount coupon for regular customers.



