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ABSTRACT

This independent study were services marketing mix factors affecting consumers
towards buying houses priced between three and ten million bath within khet Sai Mai, Bangkok.
Samples of this study were specified to 210 consumers who bought houses priced between three
to ten million baht from the housing projects in Sai Mai district, Bangkok. These consumers were
divided into 3 groups: consumers which purchased houses 3-5 millions bath, houses more than
5-7 millions bath and houses more than 7-10 millions baht, then each groups using quota
sampling at 70 consumers. Questionnaires were used as the tool to collect data; then, all data
obtained were analyzed by the descriptive statistics, composing of frequency, percentage and
mean.

The result presented that most respondents were female, aged between 41-45
years old, holding Bachelor’s degree, married, having 5-6 members in family. They were
business owners, earned more than 40,000 baht per month in average. Their current houses were
two storey houses, 51-100 square wa of land and priced between 7,000,001-8,000,000 baht.

Based upon the study, the services marketing mix factors, the respondents ranked
at the high level of concerns were product, price, place, process, people, physical evidence and

promotion, respectively.



The product which received the most ranked was the fame of housing project. The
price factor was the reasonable price of land and house. The place factor was the availability of
email correspondence. The promotion factor was the advertisement on media. The people factor
was the attention of salesperson to customer. The process factor was the clear and reliable

housing construction process. The physical evidence factor was the atmosphere of sales office.



