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NMINATOUAMMNUDIUATO D
MINATOUANMTBIY (Reliability)
A D Y2 Y o o '
MImANuFeNuvesuUdeun I ganwr imihuuuaeunw Tunageuiunqu
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A29619 1UIU 210 AW LdNIWIMIANMTN UV UdeUNIN Tagldgasduilszans
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' A a d = A
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HUVADUD IO DNTNAV0IMT IFaUuuHUTe THyaNa AN NYDIATIAUA AU
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v 3 @ o - J 1w [ R 1
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avagnianeglunquetnilszneunasandoinungufn 1991989 luaudve uamnuwalsilso
1 % 1 4 '
sanveeudsluuaaresnseney (Bigen value) N1ANIT 1 LEAAIDIANNEINITO IUAIS
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Y axy
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2. MINATDUANVLANANVDIAM 5011

2.1 1NNAABUADALUL Factor analysis HAZNIHYULNULUUY Varimax rotation
MoUINTALLINGUYATNAINUBIATITUAT
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HSD = q(a,df,,K) -

1A a a J
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aNuualsUsIuEala N-K
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326 ‘X_,—X_J‘ < HSD uaed g = p
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