A A y a o a Y a ' ~ =
FOLIDINMIAUANUVUDA IS NAUANUDN E‘UﬁIﬂﬂ@]@ﬂ?ﬁlﬁﬂl‘!ﬂ']‘]el"lfﬂuﬂa%‘l

Tusunoiisuaealn

Al UNANIQUAITIU DNTIAIND

n’d' % F% a 4 @
11sgNSnmmsauanuuudase 919138 AT.ATYYT NUASYAT

Y 9 a A @ a 9 a 1 ~ ~ o
NTAUAINVUDTTLLION ‘Vlﬁuﬂ@"U'EN@‘]JiIﬂﬂ@]@ﬂWiLiﬂUﬂﬁﬂTﬂuﬂﬁ'l\? Glumm’a

1A v

A =~ s A = @ a Y a 1 = =~ o
LllE]\?L‘]ffJ\?GlViiJ u GI‘Q‘]Ji$ﬁ\‘lﬂl‘1/‘lﬁ]ﬁﬂ‘hﬂ‘1/]ﬁuﬂ@sllfN@’Uiiﬂﬂﬁ@ﬂ?iliﬂﬂﬂ?yﬁluﬂa%‘i Gl,umma
A = [ 9 Y 1 @ ] o ] Y
Lll’é]\?lﬂfﬂ\?slﬂh LﬂUﬂJ@HﬁI@ﬂi%LlUUﬁ@UﬂWH INNYNAIBYINIIUIU 200 518 LL‘]JQL‘]JHQJ,V]L?]EJ

= =) o

FoursoMasizounytunan uazdn e euneiaunais $11u91 100 om0y tazih
9 Y aa A Y 1 Ay 1 = aa a
doyaunlszuiana Taeldanaznssau 1dun aud Soeaz wazaunde wagadam
ayuu 1ALN MINATOUANULANANUDIAUNDD (¢ — test)
= 1 9 1 (] a 1 =
HaNIANET WU Jaeuuuuaau0 Iy daulughumemg 01932113 11 -20 )
=\ =* 19 S 9 I v A v K ~ 1 a
nmsAneszaulganes geeuuuuaeuny thuinGEeusindny uazliseld ldnu 5,000
~
VIMNINAga
Yt = A o w A ~ A A 9 9 (2
ANIAYITEUYIDMAIEEUMEIIUNAN Baundsanuganunlaluszauiu
= d' a I~} ] v 1 a Y] dy 9
nag Uannasanuaaiuggeluunazadtediuilssaunsnaiatsnig (7Ps) Al A1
a [ 14 A = = o 9 A o =
waann luseaniwdunatalilse Tewi lusuina ausian luseslss Tews lumsiEeu
G FY L% U Y 9 ] v o 1 d‘ d‘d =
MBRUNANANAINDAIF918 AUFDIN1NTIATIMIIE THiToIdnUNFToUMBIIUNAN
A a oA 9 1 a A = = o Y
AINFOINAAADNTZAIN MuMIduaIuMIAaIn TuEeendrsinumsansaiuayuli
A ' ~ ] A Y ~ 1 Y]
Feuaeilszmaiu MuyaaIng luised919sddadounIsuaNuaINITa luMsaenennug
v " ay A A 0o q ¥ ~ o v 2y
Taueg19d aunszurums luGesdemsaouaszi linsiFounudunarslddsyu du

Y A A ad ~
AnBaEN1MeN I 1u5e9d0 1uNEeUAITHNIDATOINYIND



Y 9 a Y = A o w A = = Y A =
AU TUUNGANTIN {NNBEsUKToMAadTouAMIIUNA1 Duud TdunzTou
= ! ' S 9 o 9)9/:3' A = =l
MyRunade lueaauuuey tazluwd Iiyearzuuth IMH AN suNIEIRUNA9
=\ =\ ] 9 g}J 9 = 1 g’/ A
TagnaEoumBIAUND19Be19108 1 A543 sTezna 1y lumsizeutnazasalscuia 4 heu
Y = A a A a Y A A a A A A o ~ 9
NILFUN 15358UKNITONINGIAE HgWANEDNIETEUAD INDINUNNHENHIIUNAN HY
a a v Aa A =\ =l A Y [ dY ~
ansnalumsdaaula@onizouniyiauna1ane 403 ATBUATI Laze191serdu Tyrin
d' A [ 1 =~ 4
WuINAgafe ANNEINVBIINBZINa WA 81U Weu tag hensal
YAy 1 ~ ~ A = ] ) v 9 A A
AN e euniiaunas Inumasanuianudlyluszaudes Iaunaenn
a < [ YRR | a [ dy 9 a [ 4 A
Aarugagalutaazfavsaulszaumsnainians (7ps) Aall aumaanuy 1uiseq
~ =1 EL a A Y A t( ~ ~
mMuunaallsz lemilumsaanedaais ausan luisesdse Tewilumsiseuniuiau
9 U (% U Y 9 1 v o 1 d‘ Ad G} =
NANAUAINUA 1 F918gIgA AUFDINNITIATIMUIE TUITBITDIUNTIUNMYIAUND19AIT

1 a 1 § 9 1 a 4 )
%@QﬂTQ@@@@ﬁﬁzﬂﬂﬂ ANUNTAUTTUNITANA 511u%m’;5ﬁmmmmmiﬁﬂumyﬁumﬂ

9 A Y A ') ° 9 1y Y Y '
ALBITITY ATUAQINT GluLﬁ@\iﬁ]ﬁﬁﬂ@ﬁ@‘Hﬂ’Ji@@UﬂWﬂTJJLLﬁ%SUE]?NﬁEJGU’ENQLﬁfJ‘LlUlﬂLﬂU’rDEJN

U o

a v A A o q ¥ - = v X2 9 o
A ATUNISUIUNITT Gluli'ﬂ\‘lﬁ@ﬂ’]ﬁa@uﬂgm'lslﬁﬂ’]ﬁﬁﬂuﬂ’l‘]ﬂ’mu‘ﬂa’l\‘lUlﬂ\ﬂﬂellu ATUANHUSNIN

d’ d'd = ~
Mo TuGesanunEouadsliussenaa
Y Y a gjd' 1 = = 1 1 d' = Gy
e Tuwganssy g lumeBeunyidunan Tunilefvziounisduna
Tuewna uatiuu TdunenvzuuzihlvdoudenEounyidunas Funquah lidenizon
= = = = G A FIAl o w
MuRunande lulinaisou Anuenvesnsdunan tazlinmlgnegs mudiay

v A

~ ' T ya a A o A Y
ﬂ’]ﬁllﬁ&"lll‘ﬂﬂﬂﬂ’)’]ul!@]ﬂﬁ’]\‘ﬁzvn'mﬁ‘ﬂmﬂ!ﬁﬂuﬁﬁ@ﬂTﬁQlﬁﬂuﬂTHTﬂu’ﬂﬁ’N HAaZHAN

1
v A

(] = = 1 [ = S 9 = A o
luneiFouneidunans wun TevsdrulszaumsaatausmsndieiiouniomasEou
= a = @ a < 1 @ 9)4' ] =3 = [ dy 9
MBIIUNAN IAINDesZAUANNAAHEULANANAUAT LineiFounB19UNa1 A9l A1
A o oYY 1 ~ 3 A ) = A
paanua laun meunaudiunminihauls vangasamiduaislinnuvainvale
L a 1 4 o" ]
MunaatlszTemilumsanaedeaisuaz sz Temioulusuiaan dusian 1dun
o (Y U U (] v o ] 1 {
Usg TenilumsiSeuneitunanduanualdne smusesnamsdasiviiie 1dun anuin
~ ~ A o A A 1 oA A Y, A o
FIUNBIIUNANANUTIUIULIN HyanumMIaanenazalIn taziiihsusnnianiyau
MumMsgduasumMInaia Taun A3 IaATIAMaNATEEUNTEIIUNAI AITUNITINY
Tsunsums ldiarudne uazaastipumsanmaivayuldtouaodsamaiu tazdu
Y ~ Y o [ Aa A v I'4 1 Y
ATzIUMS laun m3iseu laelesnysmusingy (Wusw) tazmu Ineudwnz e 14

Y 9
Foud1eyu @HudateauynaINg HazAUaNEULNINENTN AABLLLUTOUDINNG 2 ngu 1)

1 { @ a < T 1 v
ﬂHﬂ?ﬂEﬁ&Wﬂﬂ’ﬂMﬂﬂmuullllmﬂ@ﬂdﬂu



Independent Study Title Consumer Attitude Towards Studying Standard

Mandarin in Mueang Chiang Mai District

Author Miss Ubonwan Ittisareekul

Degree Master of Business Administration

Independent Study Advisor Dr. Saranya Kantabutra
ABSTRACT

The purpose of this independent study is to study consumer attitude towards studying
Standard Mandarin in Mueang Chiang Mai district. The samples consisted of 200 as 100 person
who have studied or studying Standard Mandarin and 100 person who have never studied
Standard Mandarin. The data collected from questionnaires were analyzed by descriptive statistics
including frequency, percentage and mean, as well as inferential statistics as t-test

The samples consist of female consumers aged 11 — 20 years old, and with bachelor
degree. Most respondents were students and with monthly income of below 5,000 Baht.

Those individual who have studied or are studying Standard Mandarin had the
knowledge at the moderate level. The opinion towards services marketing mix elements (7Ps) of
studying Standard Mandarin are as follows: the consumers have the average level of agreement in
Standard Mandarin on the product aspects useful of learning. On the price aspect, reasonable
price setting is preferred. On the place aspects availability contracts. On the promotion aspect the
schools should provide scholarships to China. On the people aspects the teachers should be
excellent in transfer of knowledge. On the process aspects good instruction. And, on the physical
evidence aspects enough car parking.

The consumption behavior of those who have studied or are studying, point to a

certainly to follow study in the future and likely recommend others to do the same. They usually



study at school or university for least once and each time for about 4 months. The reasons to
study were to increase Chinese skill, for further study, for the purpose of work and their interest
in Standard Mandarin. The influential people were themselves, their family and their teacher. The
important obstacles to learning difficulty of listening, speaking, reading, writing and grammar
skill, not understanding the teacher and conditions of learning boring.

As for those who have never studied, they had the knowledge at low level. For
opinion toward the service marketing mix elements (7Ps) of studying Standard Mandarin they are
as follows: the consumers have the average level of agreement in Standard Mandarin on the
product aspect communication courses. On the price aspects, reasonable price setting is preferred.
On the place aspects availability contracts. On the promotion aspects guidance from expert. the
people aspects ability answer question as well, on the process aspects good instruction. And on
physical evidence aspects good conditions.

The consumption behavior of those who have never studied were not sure about
studying in the future but they are likely to recommend to others to do the same. The reasons no
studies were to timeless, difficultly of Standard Mandarin and with the high cost.

To compare the difference between those who have studied or are studying Mandarin
Chinese with those who have never studied Mandarin Chinese, they study found that individuals
who have studied or are studying Mandarin Chinese differ in their opinion towards services
marketing mix factors to other ones. Concerning product aspects, Mandarin Chinese is the
language of interest, courses should be more diversity and Mandarin Chinese is useful in
communicating and the other benefits. Concerning price aspects, reasonable price setting is
preferred. Concerning place aspects as to have many the channel is available and the signs are
clear. Concerning promotion aspect as a reduction in the price added to the program of study and
encourages students to study in China. And concerning process aspect as the study process by
Pinyin or Thai transliteration will allow students easier. The two groups do not differ in the

people aspect and physical evidence aspect.



