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ABSTRACT

The purpose of this independent study was to study Consumer Behavior Towards
Purchasing Construction Materials in Mueang Chiang Mai District. In this study, questionnaires
were used as tool to collect data from the end user who has purchased construction material in
Mueang Chiang Mai District. There were 200 samples. All obtained data were analyzed by

descriptive statistics which were frequency, percentage and mean.

The results showed that almost consumers were men aged older than 51 years old,
married, education level were bachelor degree, work as a company employees, average income of
households were more than 45,001 bath/month. It was found that the most frequently category of
construction materials that were purchased was painting. The reason why the consumer
purchasing construction materials from this store was it has a variety of products available for
purchase. The consumer decides to select the building materials stores by themselves and go to
the shops between 10:01 to 12:00 am. on Monday to Friday. There was price comparison
uncertainty. Consumer know the building materials store from billboard. The average expense
was from 1,000 to 5,000 baths per time, paid by cash, went to buy building materials by
themselves. Time to decide to buy construction material, the frequency of purchase, and
consumer shopping behavior to choose a store is uncertainty.

Overall Marketing factors that affect the decision making in buying construction
materials was in high level. The highest average ranking of those factors were Product factor,

Promotion factor, Price factor and Place factor.



