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ABSTRACT

This independent study aims at investigating the buying behavior of working
women in Mueang Chiang Mai district towards using services of cosmetic clinics. Research
samplings are identified to 200 working women, who are the customers of cosmetic clinics within
the period of 1 year and reside in Mueang Chiang Mai district. Questionnaires are used as the
research tool to collect data; then all data derived are analyzed by using the descriptive statistics,
consisting of frequency, percentage, and mean.

The findings presented that the majority or 80% of respondents were single; 79.5%
were in the ages between 25-34 years old; 67.5% carried Bachelor’s degree as their highest
education; 48.0% worked as government servants/state entrepreneurs; and 37.5% earned monthly
income at amount of 5,001-10,000 baht.

Results of the study on customer behavior in using services from cosmetic clinics
presented that Wutisak Clinic was the most well-known cosmetic clinic in Mueang Chiang Mai
district where most respondents knew about and took services from. The major reason in
selecting this clinic was the well-accepted reputation of the clinic. Most of them took the acne and
blemish treatment service from the mentioned clinic and mostly selected the clinic where located
inside the shopping mall. The most influencing person to choose the cosmetic clinic was referred
to the respondents themselves. It was found that the frequency in taking services from the clinic
was once to twice a month, mostly on Saturday — Sunday at 12.01-15.00 hrs. In each time of

using the services, they mostly spent about 1,001-1,500 baht and the form of payment was mostly



done in cash at a time that they took services. Internet was the most favorite source where they
searched for information of cosmetic clinics. The results also suggested that for the next selection
of cosmetic clinic, they would prefer selecting the previous clinic where they took services and
would continue taking acne and blemish treatment service.

Service marketing mix factors that the respondents rated for its importance at high
level were respectively shown as follows: physical evidence and presentation, people, product,
promotion, price, process, and place.

Hereafter were shown the top ten sub-factors of all service marketing mix: friendly
image of the clinic, television advertisement, high-tech devices, responsiveness and willingness of
staff to provide services, comfortable waiting seats, clear costing announcement, product
reputation, manner and human relation of staff, modern decoration of the clinic, enthusiasm of
staff to provide services, proficient staff to provide services, having an image of cosmetic
expertise, offering newspapers and magazines for customers, having parking space,
attractive/clear clinic sign, new/modern device, having cutting —edge innovations to serve
customer much more than other clinics, time to be spent in queue, and the cleanliness of the

clinic.



