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ABSTRACT

The purpose of this independent study was to study customers satisfaction towards
services marketing mix of Jiang and Sons (Thailand) Company Limited.

In this study, questionnaires were used to collect data from customers in Mueang
Chiang Mai District. There were 150 samples. The data were analyzed by using descriptive
statistics which were frequency, percentage and mean.

The results showed that customers were satisfied at high level with service
marketing mix of the company. High satisfaction were for people, product, place, process, price
and physical evidence, respectively. However, customers were satisfied at medium level with
promotion.

The top three satisfactions were with “Trane” brand, secondly, product warrantee,
for examples, 1-year warrantee for any part of air conditioner and 5-year warrantee for the
compressor, and the correct billing documents, as well as systematic documentation procedure
and finally, the reputation of “Jiang and Son”.

The bottom three satisfactions were with communication with customers, for
examples, monthly sales promotion via telephone and email, secondly, radio advertising and
finally, printed media.

The top three problems found were varieties of products, high price, and punctuality

of staffs, respectively.



