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ABSTRACT

The purpose of this study was to study customer satisfaction towards the services of
My Vietnamese restaurant in Chiang Mai province. The data was collected by 270 questionnaires
analyzed by descriptive statistics as frequency, percentage, mode and mean.

The study found that customer satisfaction towards services of My Vietnamese
restaurants. Customers usually come in groups of with 2-3 people and 4-5 people, the average
cost per person per time is 100-200 Baht and the frequency of consuming Vietnamese food at My
Vietnam restaurant was less than 1 time per month depending on the convenience.

The Service Marketing Mix Factors found customer satisfaction at high level. The
pricing was the highest score of customer satisfaction, product, processing, physical evidence,
place, promotion and people, respectively. There are the most three Marketing Mix Factors
affecting customer satisfaction, which are the clearly menus, the good quality and price, and the
variety menus respectively. Additionally, there are many Marketing Mix Factors that affected the
most decision to buy Vietnamese food. First, most factor is the fair charging system. Second, the
ingredients and equipment are clean. Lastly, there are clean toilets, good tasting food and
equitable service from the staff. Additionally, there are three Marketing Mix Factors affecting
customer satisfaction, which are the clearly menus, the good quality and price, and the variety
menus respectively.

The My Vietnamese food restaurant’s problems were found not enough parking for

every customer, got member to receive the promotion or discounts, employee could not help



customer problems. The customers felt cramped by a lot of tables. However, a lot of tables were

less than the customers.



