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ABSTRACT

The purpose of this independent study was to study Customers Satisfaction Towards
Services Marketing Mix of Panipha Clinic In this study, Questionnaire was used as a tool to
collect data from customer. There are 200 samples. All obtained data were analyzed by
descriptive statistics, which were frequency, percentage and mean.

The results showed that almost customers were satisfied in a service marketing mix
factors at high level. The highest average ranking of factor was Physical Evidence factor, People
factor, Place factor, Process factor, Product factor, Price factor and Promotion factor.

This study found that the ten highest average ranking of satisfied factor was the
variety of services, examples AHA Treatment, Botox and Face Mask. The second there was
candy and drinking water service. Next, friendly and kindly of doctor, atmosphere of clinic
examples no bad smell in clinic, hygienic of staffs, comfortable to go to clinic, reliability of
doctors, good advices, clearly, correctly and throughout promotion informing example via sms
and front counter stand, rapidly and correctly in payment, enough waiting chairs and modern

clinic decoration.



