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ABSTRACT

This independent study aims to study The expectation of parent towards marketing
mix of international school in chiang mai province. The researcher collected the data was
collected from 341 parents who had sent children to 7 international schools in Chiang Mai by
using questionnaires. The data was analyzed by using descriptive statistics including frequency,
percentage and mean.

The study resulted that most of the respondents were Thai females aging 30 — 40
years old, graduated in Bachelor Degree who were married with foreigners. They were traders
and business owners who earned about 50,000 — 100,000 baht in their total family income. Most
of them had 2 children who were studying in day international schools in grade 2.

According to the results of Parent Expectation Towards Marketing Mix of
International school in Chiang Mai Province, showing in the very high level, the respondents
focused on personnel factor and physical factor followed by service provide factor, product
factor, place factor, promotion factor and price factor.

Considering on the minor factors, from the average of The expectation of parent
towards marketing mix of international school in chiang mai province, there are 10 expectations
from parents that the schools should provide; 1) native speaking teachers (UK, USA) 2) certified
and qualified curriculums, 3) great atmosphere, security and taking care, 4) globalised educational

system, 5) full facilities such as textbooks, audiovisual aids, adequate number of computer, 6)



reports about students behavior such as homework, classroom behavior and school records, 7)
school schedule showing openings and closings in each term providing since the first day of the
term, 8) at least bachelor degree graduation of both Thai and international teachers, 9) stadium,
swimming pool, playground or indoor stadium under control by teacher at all time, 10) parking as
well as grade results checking and school contacting through the internet access.

Considering about the minor factors from the mean of Parent Expectation Towards
Marketing Mix of International school in Chiang Mai Province, the last three expectations were

1) the identity of the uniform, 2) lump sum fee payment and 3) famous establisher.



