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ABSTRACT

This independent study aims to study service marketing mix factors affecting
customers towards selecting dormitories in Chiang Mai Municipality. Research samplings are
identified to 400 customers of the dormitories located in Chiang Mai Municipality boundary.
Questionnaires are used as a tool to collect data; then all data are analyzed by using the
descriptive statistics, consisting of frequency, percentage, and means.

The results of the study indicated that the majority of respondents were single
female, aged between 20 — 29 years old, with Bachelor’s degree. Their monthly incomes,
including meal and gas allowances, active payment, and extra revenues, were less than 10,000
Baht. The majority worked as employees / officers of private companies and lived alone at the
dormitory. In each month, they paid for the room rent at the amount of 1,001 — 2,000 Baht,
excluding water supply and electricity charges. Source of information where they learned about
the dormitory was the recommendation from friends; but the respondents selected the dormitory
by themselves. Most of them had an experience in moving out from another dormitory with the
reason of being disturbed by the loud noise from neighboring rooms, which was also mentioned

as the problem found in renting a room in any dormitory.



Hereafter were shown the results of the study on service marketing mix factors
affecting customers towards selecting dormitories in Chiang Mai Municipality.

The findings suggested that the respondents rated high importance on factors
namely people, price, product, physical evidence, service process, and place, respectively; but
moderate importance on promotion.

Below were shown sub-elements of the above factors, affecting the selection of
dormitory, that the respondents rated the highest importance on.

In product factor, the respondents rated the highest importance on quietness, strength/
durability of building’s structure, and appropriate size of room, accordingly.

In price factor, the respondents rated the highest importance on reasonable rates for
room rent, advance payment, and insurance fee, accordingly.

In place factor, the respondents rated the highest importance on easy-access location
close to office, convenient transportation (i.e having public transportation), accordingly.

In promotion factor, the respondents rated the highest importance on recommendation
from friends and having friends staying in the same dormitory, accordingly.

In people factor, the respondents rated the highest importance on attention and
advice of staff and attention of security guard, accordingly.

In service process factor, the respondents rated the highest importance on rapid aid;
for example the fast aid as offered when electricity was blackout, and the 24-hour staff in service,
accordingly.

In physical evidence factor, the respondents rated the highest importance on

protection of noise from outside, and well arrangement of landscape, accordinly.



