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ABSTRACT

This independent study aimed at investigating marketing mix factors affecting
contractor decision towards buying wood fiber cement composites in Muang Chiang Rai district.
Research samplings were identified to 400 contractors in Muang Chiangrai district and
questionnaires were used as the research instrument to collect data. Then, all data obtained were
analyzed by the descriptive statistics, including frequency, percentage and means.

Based upon the findings, most respondents were male in the ages between 26-35
years old with educational background at vocational certificate (vocational and high vocational
certificates) level. The majority was in a post of owner of independent (individual) contractor
business for over 10 years and averagely earned more than 1,000,001 baht from each job. The
brand of wood fiber cement composites that they generally used was Shera, especially for the
wooden fiber cement board product. Purpose of buying the wood fiber cement composites was to
build a new construction. Most of them had their regular shops, where proposed them the cheap
price. In a year, they averagely bought the wood fiber cement composites at 4-6 times and
approximately spent 5,000-10,000 baht in each time of purchase. The payment was normally done
at the time when the products were delivered. It was found that the person influencing their
decision towards buying the wood fiber cement composites was their own customers. It was

found that strength and durability were the key qualities of the selected wood fiber cement



composites and during making decision to buy the wood fiber cement composites, the
respondents concerned mainly on its quality (beauty, durability and long-life usage).

According to the study on marketing mix factors, the respondents agreed that the
product and price factors affecting their buying decision at high level, followed by factors namely
place and promotion which affected their buying decision at moderate level.

In product factor, the element influencing their buying decision the most was variety
of product patterns; followed by product’s multiple functions which could fully replace the use of
natural wood.

In price factor, the elements influencing their buying decision at high level were
reasonable price comparing to its quality and negotiable prices.

In place factor, the elements influencing their buying decision at high level were
uncomplicated order process and easy to find and buy products.

In promotion factor, the elements influencing their buying decision at high level

were the return and exchange service for damaged products and the product warranty.



