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ABSTRACT

This research was intended to study the satisfaction of farmer customers towards the
service of Siam Commercial Bank Public Company Limited, Thungsiew Branch (San Pa Thong).
A set of questionnaires was used to collect data from 357 farmer customers. Statistical methods
employed in data analysis were Frequency, Percentage, Mean, Standard Deviation, and One-way
ANOVA. The findings suggested that the majority of farmer customer samples were
characterized as male, married, aged between 31-40, with high school certificate or lower,
planting crops and earning 5,001-10,000 Baht per month. They came for banking service in Siam
Commercial Bank Public Company Limited 1-2 times per month intermittently. The most
frequent banking service was deposit and withdrawal.

The satisfaction of farmer customers towards the service of Siam Commercial Bank
Public Company Limited was generally in the high level. To clarified, the farmer customer
samples ranked servicing process as the first satisfaction factor. The rest were personnel, physical
building and presentation, servicing place, marketing promotion, product and service,
respectively. The satisfaction of price factor was in the medium level.

Compared the personal factor of the farmer customers and the satisfaction of towards the
service of Siam Commercial Bank Public Company Limited, Thungsiew Branch (San Pa Thong),
it indicated that the farmer customers with different ages contended their satisfaction towards the

service of Siam Commercial Bank Public Company Limited in the same manner.



Additionally, the farmer customers with different education level, occupations, and
average income were satisfied with the service marketing mixed factors in a different level. It was
also found that the farmer customers with high education level, high average income, and
agricultural processed products business tended to be satisfied with the banking service more than

other groups of customers.



