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ABSTRACT

The purpose of this research was to investigate the application of creative economy
concept of small enterprises agro-industry entrepreneurs in Chiang Mai province. The creative
economy resource-based view of firm and competitive advantages concept were used.

The data were collected from in-depth interviews of four entrepreneurs corresponding to
small Agro-Industries in Chiang Mai province. These included; 1. By Hand International Co Ltd, 2.
Chewat-Lanna Limited Partnership, 3. Saimok and Flower Shop, and 4. Omex Export Co Ltd.

Based on the results of current study, the major reason of using creative economy in their
business was their personal preference combined with their keen knowledge. In addition, they
found that applying creative economy would result in goods valorization with the unique identity
of the products.

Based on the components of the creative economy concept, all four entrepreneurs used
their knowledge, education, creativity and intellectual properties as the main components for each
business. In addition, culture, social wisdom, technology and innovation as supportive
components. There components were considered as high value, rare, and difficult to imitate so
that the creative and value added goods could be created with long term competitive advantage to

the companies.



The business outcomes indicated that the entrepreneurs were satisfied with sales volume
and the products of the business were also unique as well as first-to-market product. The
encountered problems in the application of this concept was the workers shortage which was a
critical business resource. Lastly, each entrepreneur also keep creating and releasing new products

to the market so that the changing needs of customers could be met.



