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ABSTRACT

The objective of this independent study was to investigated attitude of consumers
towards beverages fortified with L-carnitine in Aumphur Muang Chiang Mai district. From 400
consumer’s respondents who answered the questionnaires, most of them were females during the
age of 20-30, and bachelor degrees of education. Plus, they were private company working with
less than 10,000 baht monthly income.

The scope of knowledge and understanding, the result of this study showed that most of
the consumers had the overall knowledge and understand about beverages fortified with L-
carnitine in “High” level. Which the consumers had the knowledge for the first three orders as
following: First, the consumption of beverages fortified with L-carnitine contributed to
metabolism especially consumed beverages fortified with L-carnitine along with the reduction of
starch food. Second, beverage that fortified with L-carnitine, except the energy drink such as Red
Bull and Carabao. Finally, the ingredient of beverages fortified with L-carnitine may contain
minerals such as fiber, magnesium, calcium the body require.

The scope of opinion, the study result showed that the consumers had the overall opinion
about beverages fortified with L-carnitine in the level of agreeable level. Which the consumers

had the opinion in the agreeable level for the first three orders as following: First, when compare



with price between the beverages fortified with L-carnitine refreshing drink and sport drink, the
result found the beverages fortified with L-carnitine has a higher prices. Second, the ingredient of
beverages fortified with L-carnitine may contain minerals such as Fiber, Magnesium, Calcium
that the body needs. Finally, the consumption of beverages fortified with L-carnitine contribute to
metabolism especially consume beverages fortified with L-carnitine along with the reduction of
starch food.

The scope of the behavior, the result showed that most of the consumers prefer to drink
Buti drink brand, nutrient beverage, because of the better taste and fruit flavor. Also, drinking
once to twice a week and prefer 365 ml-packaging. The purpose of drinking is because of thirsty
but uncertain. Information of the beverage products consumer receive from television, and
bought these products from convenient stores. The purpose of purchasing the product, which
impacted the purchasing decision was evaluated and the result showed that most of the consumer
gave the level of import at high level on every factors. But the most importance factor was
product, followed by described, price and promotion, respectively. For the consumption’s trend of

these beverages, most of them hadn’t decide either to continue or stop drinking these beverages.



