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ABSTRACT

The purpose of this independent study was to study marketing mix factors affecting
consumers in Mueang Chiang Mai district towards purchasing baby diapers. This study was
conducted using questionnaires from 381 consumers in Mueang Chiang Mai district. The data
was statistically analyzed using frequency, percentage, means, independent sample t-test, one-
way ANOVA, least significant different (LSD).

The results revealed that most of the consumers were female aged between 20 and 29
years old, who had already completed a bachelor’s degree, were working in a company, had an
average monthly income ranging from 10,000-20,000 Baht and had one child. The most
important marketing mix factors affecting the purchase decision making of these buyers was the
high-level influence of product factor on them. The sub-factor of the product that was of the
greatest concern was the convenience of wearing the diapers. The second most important factor
was the price factor which has high level influence. The biggest sub-factor concerning the price
was the price in comparison to the quality of the product. The third most important marketing
factor was the place high-level influence of purchase the convenient location which allowed the
customers to easily purchase the item was the sub-factor that they were most concerned about.

The fourth most important marketing factor was the promotion of the product with middle-level



effects on the consumers. In this case, the top sub-factor that they paid the most attention to was
the advertising on TV, radio and in publications. It was found that sex, age, monthly income
and number of children did not affect the influence of marketing mix factors on individual’s

decisions when purchasing baby diapers.



