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ABSTRACT

The objective of this independent study was to study cost and return on Now
Magazine Production between the year 2004 through the year 2009.

The study has discovered that for the cost and return on Now Magazine
consisted of capital and operating expenses. The initiate capital was Baht 130,000. The operating
expenses at 2,000 copies was Baht 1,354,525, at 3,000 copies was Baht 1,917,408 and at 5,000
copies was Baht 3,072,622. The Differential Cost analysis by Add or Drop Product Line analysis
discovered that the Marginal Contribution after Variable Cost was Baht 47,300 but were minus
balances after deducted the Fixed Cost and Selling and Administrative Allocated Expenses at
Baht 195,700 and Baht 359,525 respectively. They decided to continue the business. The Break
Event analysis for the product quantity and the total revenue, subject to the first year to the sixth
year discovered that the break event quantity was 18,788 copies, 6,602 copies, 1,820 copies,
1,911 copies 3,982 copies and 3,864 copies, the break event total revenue was Baht 8.99
millions, 3.45 millions, 1.37 million, 1.44 million, 2.58 millions and 2.49 millions respectively.
The Analysis of Retail Price at the different quantity, 2,000 copies, 3,000 copies and 5,000 copies
discovered that Baht 644, Baht 213 and Baht 313 per copy. The payback period was 5 years. The

net present value were positive in discount rate 6.5% at Baht 11,678 . The Rate of Return on



Investment (ROI) were below zero percentage at the first and the second year, -3.05 % and -2.46
respectively. The ROI has turned to be gained between 1.47% to 2.61% since the third year of
operation. These result were also higher than the fixed deposit rate of the Bangkok Bank PCL.

prevails at 1% in July 2010. However, the average ROI was 0.37%.



